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D ±ÜÅÍæ°±ÜâÔ¤Pæ¿á®Üá° ñæÃæ¿ááÊÜíñæ ¯ÊÜáWæ £ÚÓÜáÊÜÊÜÃæWÜã C¨Ü®Üá° ñæÃæ¿áPÜãvÜ¨Üá 

 2020      ±ÜÅÍæ° ±Ü£ÅPæ ÍæÅà~ 

±ÜÅÍæ° ±ÜâÔ¤Pæ 

 ÊÝ~gÂÍÝÓÜŒ    ÊÜáñÜá¤   ¯ÊÜìÖÜOæ  (±Ü£ÅPæ  II) 

WÜÄÐÜu ÓÜÊÜá¿á  :  2 WÜípæWÜÙÜá  WÜÄÐÜu AíPÜWÜÙÜá  : 300  

ÓÜãaÜ®æWÜÙÜá 
1. ±ÜÄàûæ ±ÝÅÃÜí»ÜÊÝ¨Ü PÜãvÜÇæà ¯ÊÜá¾ ±ÜÅÍæ° ±Ü£ÅPæ¿áÈÉ ÊÜáá©ÅñÜÊÝWÜ̈ Ü A¥ÜÊÝ ÖÜÄ©ÃÜáÊÜ A¥ÜÊÝ ¹oár ÖæãàXÃÜáÊÜ ±ÜâoWÜÙÜá A¥ÜÊÝ ±ÜÅÍæ°WÜÙÜá CñÝÂ©WÜÙÜá PÜívÜá 

Ÿí¨ÜÈÉ ¯ÊÜá¾ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ÊÜáá©ÅñÜÊÝXÃÜáÊÜ A¨æà ÍæÅà~¿á ±Üä|ì ±ÜÅÍæ° ±Ü£ÅPæÁãí©Wæ Ÿ¨ÜÇÝÀáÔPæãÙ ÜÛñÜPÜR̈ Üáª. Jí¨Üá ÊæàÙæ A»ÜÂ¦ì¿áá ±ÜÅÍæ° 
±Ü£ÅPæ¿áÈÉ®Ü ±ÜâoWÜÙÜ®Üá° ÓÜÄ¿ÞX ±ÜÄÎàÈÓÜ̈ æà ¨æãàÐÜ±ÜäÄñÜ ±ÜÅÍæ° ±Ü£ÅPæ¿á®æ°à E±ÜÁãàXÔ¨ÜÈÉ C¨ÜPæR A»ÜÂ¦ìÁáà ÖæãOæWÝÃÜÃÝXÃÜáñÝ ¤Ãæ. 

2. OMR EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ÊÜáñÜá¤ ±ÜÅÊæàÍÜ ±ÜñÜÅ¨ÜÈÉ ¯àwÃÜáÊÜ ÓÜãaÜ®æWÜÙÜ®Üá° K©PæãÙÜÛñÜPÜR̈ Üáª.   
3. A»ÜÂ¦ì¿á ±ÜÅÍæ°±Ü£ÅPæ¿á ÍæÅà~¿áá, ñÜÊÜá¾ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ÊÜáá©ÅñÜÊÝXÃÜáÊÜ A¨æà ±ÜÅÍæ°±Ü£ÅPæ¿á ÍæÅà~¿ÞXÃÜáÊÜâ æ̈à GíŸá¨Ü®Üá° SbñÜ±ÜwÔPæãÙÜÛ¸æàPÜá. 

ÊÜÂñÝÂÓÜWÜÙÜá PÜívÜáŸí¨ÜÈÉ, ÓÜíËàûÜPÜÃÜ WÜÊÜá®ÜPæR ñÜÃÜáÊÜâ Ü̈á ÊÜáñÜá¤ ñÜÊÜá¾ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ÊÜáá©ÅñÜÊÝXÃÜáÊÜ ÍæÅà~¿á ±ÜÅÍæ° ±Ü£ÅPæ¿á®æ°à ±Üvæ¿áñÜPÜR̈ Üáª.   
4. GÇÝÉ  ±ÜÅÍæ°WÜÚWÜã ÓÜÊÜÞ®Ü AíPÜWÜÙÜá CÃÜáñÜ¤Êæ. 

5. ±ÜPÜR̈ ÜÈÉ J¨ÜXÔÃÜáÊÜ ±ÜÅÍæ°±Ü£ÅPæ¿á aèPÜ¨ÜÇæÉà ¯ÊÜá¾ ®æãàí¨Ü~ ÓÜíTæÂ¿á®Üá°   

 ®ÜÊÜáã©ÓÜ̧ æàPÜá. ±ÜÅÍæ°±Ü£ÅPæ¿áÈÉ ¸æàÃæ H®Ü®Üã° ŸÃæ¿á¸ÝÃÜ̈ Üá. 

6. D ±ÜÅÍæ° ±ÜâÔ¤Pæ 100 ±ÜÅÍæ°WÜÙÜ®Üá° JÙÜWæãíwÃÜáñÜ¤̈ æ. ±ÜÅ£Áãí¨Üá ±ÜÅÍæ°¿áá 4 BÁáRWÜÙÜ®Üá° JÙÜWæãíwÃÜáñÜ¤̈ æ. ¯àÊÜâ EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ WÜáÃÜáñÜá ÊÜÞvÜ̧ æàPǣ ÓÜáÊÜ 
EñÜ¤ÃÜÊÜ®Üá° BÁáR ÊÜÞwPæãÚÛ. Jí¨Üá ÊæàÙæ AÈÉ Jí¨ÜQRíñÜ ÖæaÜác ÓÜÄ¿Þ¨Ü EñÜ¤Ã ÜWÜÚÊæÁáí¨Üá ¯àÊÜâ »ÝËÔ¨ÜÃæ ¯ÊÜáWæ AñÜáÂñÜ¤ÊÜáÊǣ ÓÜáÊÜ EñÜ¤ÃÜPæR WÜáÃÜáñÜá ÊÜÞw. 
H®æà A¨ÜÃÜã ±ÜÅ£ ±ÜÅÍæ°Wæ ¯àÊÜâ PæàÊÜÆ Jí¨Üá EñÜ¤ÃÜÊÜ®Üá° ÊÜÞñÜÅ BÁáR ÊÜÞvÜ¸æàPÜá. Jí¨Üá ÊæàÙæ Jí¨ÜQRíñÜ Öæbc®Ü EñÜ¤ÃÜWÜÙÜ®Üá° G®…Pæãàv… ÊÜÞw¨ÜÈÉ B 
EñÜ¤ÃÜWÜÙÜ®Üá° AÔí«ÜáÊæí¨Üá ±ÜÄWÜ~ÓÜÇÝWÜáÊÜâ¨Üá. 

7. ±ÜÅÍæ°WÜÙÜá PÜ®Ü°vÜ ÊÜáñÜá¤ BíWÜÉ GÃÜvÜã »ÝÐæWÜÙÜÈÉÃÜáñÜ¤Êæ. PÜ®Ü°vÜ ±ÜÅÍæ°WÜÙÜÈÉ Wæãí¨ÜÆ EípÝ¨ÜÃæ, ¨Ü¿áËoár BíWÜÉ»ÝÐæ¿á ±ÜÅÍæ°WÜÙÜ®Üá° WÜÊÜá¯ÓÜáÊÜâ¨Üá. ±ÜÅÍæ°±Ü£ÅPæ¿á 
±ÜÅÍæ°WÜÙÜÈÉ ¿ÞÊÜâ¨æà Wæãí¨ÜÆWÜÚ¨ÜªÃÜã BíWÜÉ»ÝÐæ¿á ±ÜÅÍæ°WÜÙæà Aí£ÊÜáÊÝXÃÜáñÜ¤̈ æ GíŸá¨Ü®Üá° ¨Ü¿áËoár WÜÊÜá¯ÓÜñÜPÜR̈ Üáª. 

8. GÇÝÉ EñÜ¤ÃÜWÜÙÜ®Üá° ¯ÊÜáWæ J Ü̈XÓÜÇÝXÃÜáÊÜ ±ÜÅñæÂàPÜ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿á ÊæáàÇæ PæàÊÜÆ PÜ±Üâ³ A¥ÜÊÝ ¯àÈ ÍÝÀá¿á ¸ÝÇ…±ÝÀáíp… ±ǣ °®ÜÈÉ ÊÜÞñÜÅ WÜáÃÜáñÜá ÊÜÞvÜ̧ æàPÜá. 
9. A»ÜÂ¦ì¿áá ñÜÊÜá¾ personalized J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ÊÜáá©ÅñÜÊÝXÃÜáÊÜ ±ÜÅÍæ°±Ü£ÅPæ ÍæÅà~¿áá, ®ÝËá®ÜÇ… ÃæãàÇ…®Ü ñÜÊÜá¾ AíPÜ|¨ÜÈÉ ÊÜáá©ÅñÜÊÝXÃÜáÊÜ ±ÜÅÍæ°± Ü£ÅPæ ÍæÅà~¿áá 

Jí¨æà GíŸá Ü̈®Üá° SbñÜ±ÜwÔPæãÙÜÛñÜPÜR̈ Üáª. ÊÜÂñÝÂÓÜ PÜívÜá Ÿí¨ÜÈÉ A»ÜÂ¦ì¿áá ¿ÞÊÜ ÍæÅà~¿á ±ÜÅÍæ°±Ü£ÅPæ¿á®Üá° E±ÜÁãàXÔÃÜáñÝ¤Ãæ GíŸá¨ÜÃÜ ŸWæY NãàÐÜOÝ ±ÜñÜÅÊÜ®Üá° ¯àvÜñÜPÜR̈ Üáª. 

CÆÉ©¨ÜªÈÉ A»ÜÂ¦ì¿á J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ÊÜáá©ÅñÜÊÝXÃÜáÊÜ ±ÜÅÍæ°±Ü£ÅPæ¿á ÍæÅà~¿á®æ°à ÊÜåèÆÂÊÜÞ±Ü®ÜPæR ±ÜÄWÜ~ÓÜÇÝWÜáÊÜâ¨Üá. 

10. Jí¨Üá ÊæàÙæ A»ÜÂ¦ì¿áá ¸æàÃæãŸº A»ÜÂ¦ì¿á personalized J.Gí.BÃ…. EñÜ ¤ÃÜ ÖÝÙæ¿áÈÉ EñÜ¤ÄÔ¨ÜªÈÉ AíñÜÖÜ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° AÔí«ÜáÊæí¨Üá 
±ÜÄWÜ~ÓÜÇÝWÜáÊÜâ¨Üá. 

11. A»ÜÂ¦ì¿á J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ ¯WÜ©±ÜwÔ¨Ü ÓÜ§ÙÜ̈ ÜÈÉ ÓÜ× ÊÜÞvÜñÜPÜR̈ Üáª. ñÜ²³̈ ÜÈÉ, AíñÜÖÜ A»ÜÂ¦ì¿á J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° AÔí«ÜáÊæí¨Üá 
±ÜÄWÜ~ÓÜÇÝWÜáÊÜâ¨Üá. 

12. C¨sÀåyðAiÀÄÄ Non-personalized M.JA.Dgï. GvÀÛgÀ ºÁ¼ÉAiÀÄ°è GvÀÛj¹zÀÝ°è C¨sÀåyðAiÀÄÄ £ÉÆÃAzÀtÂ À̧ASÉåAiÀÄ£ÀÄß MzÀV¹gÀÄªÀ À̧Ü¼ÀzÀ°è §gÉzÀÄ 
À̧A§AzsÀ¥ÀlÖ ªÀÈvÀÛªÀ£ÀÄß vÀÄA§¨ÉÃPÀÄ. C®èzÉ, vÀªÀÄä ¥Àæ±Éß¥ÀwæPÉ ±ÉæÃtÂ, «µÀAiÀÄ À̧APÉÃvÀ ªÀÄvÀÄÛ «µÀAiÀÄzÀ ºÉ À̧gÀ£ÀÄß PÀqÁØAiÀÄªÁV §gÉAiÀÄ¨ÉÃPÀÄ ºÁUÀÆ 

¤UÀ¢¥Àr¹zÀ ¸ÀÜ¼ÀzÀ°è ¸À» ªÀiÁqÀ¨ÉÃPÀÄ.  E®è¢zÀÝ°è, CAvÀºÀ C¨sÀåyðAiÀÄ M.JA.Dgï. GvÀÛgÀ ºÁ¼ÉAiÀÄ£ÀÄß C¹AzsÀÄªÉAzÀÄ ¥ÀjUÀtÂ À̧¯ÁUÀÄªÀÅzÀÄ. 
13. ®ÝËá®ÜÇ… ÃæãàÇ… (ÖÝgÃÝ£ ÖÝÙæ) ®ÜÈÉ A»ÜÂ¦ì¿áá ñÜ±Ü³̈ æà ÓÜ× ÖÝPÜñÜPÜR̈ Üáª. 
14. A»ÜÂ¦ì¿áá ÊæáàÆRívÜ ¿ÞÊÜâ¨æà ÓÜãaÜ®æWÜÙÜ®Üá° EÆÉí™Ô¨ÜÈÉ AíñÜÖÜ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° AÔí«ÜáÊæí¨Üá ±ÜÄWÜ~ÓÜÇÝWÜáÊÜâ¨Üá. 
15. ±ÜÄàûæ¿á ÊÜááPÝ¤¿áÊÜ®Üá° ÓÜãbÓÜáÊÜ Aí£ÊÜá WÜípæ ¸ÝÄÔ¨Ü ñÜûÜ|Êæà J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿áÈÉ C®Ý°ÊÜâ¨æà WÜáÃÜáñÜáÊÜÞvÜáÊÜâ¨Ü®Üá° ¯ÈÉÓÜ̧ æàPÜá. ÓÜíËàûÜPÜÃÜá 

Ÿí¨Üá ¯ÊÜá¾ÈÉÃÜáÊÜ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿á®Üá° ñÜÊÜá¾ ÊÜÍÜPæR ±Üvæ̈ ÜáPæãívÜá ÇæPÜRPæR ñæWæ¨ÜáPæãÙÜáÛÊÜÊÜÃæWÜã ¯ÊÜá¾ BÓÜ®Ü̈ ÜÈÉÁáà PÜáÚ£ÃÜñÜPÜR̈ Üáª. 
16. A»ÜÂ¦ì¿áá PÝŸì®… ÃÜ×ñÜ J.Gí.BÃ…. EñÜ¤ÃÜ ÖÝÙæ¿á ±ÜÅ£ (candidate copy) ¿á®Üá° Aí£ÊÜá BÁáR±Üqr¿á®Üá° ±ÜÅPÜqÓÜáÊÜÊÜÃæWæ hæãà±Ý®ÜÊÝX 

ÓÜíÃÜüÔoárPæãÙÜÛ̧ æàPÜá ÊÜáñÜá¤ BÁãàWÜÊÜâ ¿ÞÊÜâ¨æà ÓÜí¨Ü»Üì¨ÜÈÉ ÖÝgÃÜá ±ÜwÓÜÆá ÓÜãbÔ¨ÜÈÉ, ñÜ±Ü³̈ æà A¨æà ±ÜÅ£¿á®Üá° ÖÝgÃÜá±ÜwÓÜñÜPÜR̈ Üáª. 
17. bñÜá¤ PæÆÓÜPÝRX ÖÝÙæWÜÙÜ®Üá° ±ÜÅÍæ°±Ü£ÅPæ¿á Pæã®æ¿áÈÉ ÓæàÄÓÜÇÝX¨æ. ±ÜÅÍæ°±Ü£ÅPæ¿á C®Üá°Ú¨Ü ¿ÞÊÜ »ÝWÜ̈ ÜÈÉ¿áã ¯àÊÜâ ¿ÞÊÜ Äà£¿á WÜáÃÜáñÜ®Üá° ÊÜÞvÜñÜPÜR̈ ÜÆÉ.  

 
Note : English version of the instructions is printed on the back cover of this booklet. 

¿ÞÊÜâ¨æà Äà£¿á Êæã æ̧çÇ… ¶æäà®…WÜÙÜá, ÓÝ¾p…ì ÊÝa…WÜÙÜá, PÝÂÇ…PÜáÂÇæàoÃ…WÜÙÜ®Üá°  A¥ÜÊÝ CñÜÃæ GÇæPÝó̄ P… E±ÜPÜÃÜ|WÜÙÜ®Üá° ±ÜÄàûÝ BÊÜÃÜ|WÜÙÜÈÉ ñÜÃÜáÊÜâ¨Ü®Üá° ¯Ðæà˜ÓÜÇÝX¨æ.  
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1. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅªÀÅ CAa£À ªÉZÀÑzÀ 
(DzsÁgÀ ¨sÁªÀ£É) HºÀ£ÀUÀ¼ÀÄ ? 
A. ªÉZÀÑzÀ J®è CA±ÀUÀ¼À£ÀÄß ¤²ÑvÀ ªÀÄvÀÄÛ 

§zÀ¯ÁUÀÄªÀ WÀlPÀUÀ¼ÉAzÀÄ 
« s̈ÁV¸À§ºÀÄzÀÄ. 

B. J¯Áè ªÀÄlÖzÀ ¤UÀðvÀUÀ¼À°èAiÀÄÆ MlÄÖ 
¤²ÑvÀ ªÉZÀÑªÀÅ ¹ÜgÀªÁV G½AiÀÄÄvÀÛzÉ. 

C. MlÄÖ ªÀiÁ¥ÁðqÁUÀÄªÀ ªÉZÀÑUÀ¼À 
¥ÀæªÀiÁtzÀ°è ¤UÀðvÀzÀ UÁvÀæPÉÌ 
C£ÀÄUÀÄtªÁV ªÀåvÀåAiÀÄªÁUÀÄvÀÛzÉ. 

D. PÁAiÀÄð ZÀlÄªÀnPÉAiÀÄ J¯Áè 
ªÀÄlÖUÀ¼À°èAiÀÄÆ AiÀÄÆ¤mïUÉ ªÀiÁgÁlzÀ 
¨É̄ É CµÉÖÃ EzÀÄÝ, §zÀ¯ÁUÀÄªÀÅ¢®è. 

PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

(1) A ªÀÄvÀÄÛ B 

(2) B ªÀÄvÀÄÛ C 

(3) A ªÀÄvÀÄÛ D 

(4) A, B, C ªÀÄvÀÄÛ D 

2.  ‘ªÀåªÀ̧ ÁÜ¥À£É/¤ªÀðºÀuÉAiÀÄ ºÀgÀºÀÄ’ (Span of 

Management) JA§ÄzÀ£ÀÄß ¥Àæw¥Á¢¹zÀªÀgÀÄ 
(1) ºÉ¤æ ¥sÀAiÉÆ¯ï 
(2) J¥sï.qÀ§Æèå. mÉÃ®gï 
(3) CjéPï 
(4) J®Ö£ï ªÉÄÃAiÉÆ 

3. vÀ¥À²Ã®Ä (E£ÉéAlj) ªÉZÀÑªÀÅ M¼ÀUÉÆ¼ÀÄîªÀÅzÀÄ. 

(1) ªÉZÀÑªÀ£ÀÄß ¤ªÀð» À̧Ä«PÉ/MAiÀÄÄå«PÉ 

(2) DzÉÃ±À ªÉZÀÑ 

(3) PÉÆgÀvÉ ªÉZÀÑ 

(4) ªÉÄÃ°£À J®èªÀÇ 

4. _____ ªÀÅ «ªÉÄ ªÀÄvÀÄÛ vÉjUÉUÀ¼À ªÉZÀÑUÀ¼À£ÀÄß 
M¼ÀUÉÆArzÉ. 

(1) DzÉÃ±ÀzÀ ªÉZÀÑ 
(2) ¸ÁÜ¥À£ÉAiÀÄ ªÉZÀÑ 
(3) À̧gÀPÀ£ÀÄß MAiÀÄÄåªÀ ªÉZÀÑ 
(4) PÉÆgÀvÉUÀ¼À ªÉZÀÑ 

5. MAzÀÄ ¥ÀÆgÀPÀ PÀA¥À¤AiÀÄ£ÀÄß PÉÆæÃrÃPÀgÀt¢AzÀ 
ºÉÆgÀVj¸ÀÄªÀ ¸ÀAzÀ s̈ÀðªÉAzÀgÉ. 
(1) ¤AiÀÄAvÀætªÀÅ vÁvÁÌ°PÀªÁVgÀ̈ ÉÃPÉA§ 

GzÉÝÃ±À¢AzÀ ªÀiÁrzÁÝVgÀ¨ÉÃPÀÄ 
(2) CzÀÄ C£ÉÃPÀ wÃªÀæ ¢ÃWÁðªÀ¢ü 

¤§ðAzsÀUÀ¼Àr PÁAiÀÄð¤ªÀð»¸À°zÀÄÝ, 
CzÀÄ ªÀÄÆ® PÀA¥À¤UÉ ¤¢üUÀ¼À£ÀÄß 
ªÀUÁðªÀuÉ ªÀiÁqÀÄªÀ ¸ÁªÀÄxÀåðªÀ£ÀÄß 
UÀt¤ÃAiÀÄªÁV PÀÄA¢¸ÀÄªÀÅzÀÄ / 
zÀÄ§ð®UÉÆ½¸ÀÄªÀÅzÀÄ 

(3) PÉÆæÃrÃPÀgÀtPÁÌV ¸ÀzÁ 
CAvÀUÀðvÀªÁVgÀÄvÀÛzÉ 

(4) (1) ªÀÄvÀÄÛ (2) JgÀqÀÆ 

6.  ‘C¢üPÁj ±Á» ¹zÁÞAvÀ’ªÀ£ÀÄß ¥Àæw¥Á¢¹zÀªÀgÀÄ. 
(1) ºÉ¤æ ¥sÉAiÉÆ¯ï 
(2) ªÀiÁåPïì ªÉ§gï 
(3) J¥sï.qÀ§Æèöå. mÉÃ®gï 
(4) J®Ö£ï ªÉÄÃAiÉÆ 

7. À̧A±ÉÆÃzsÀ£ÉAiÀÄ ¥ÀæQæAiÉÄAiÀÄÄ EzÀ£ÀÄß 
M¼ÀUÉÆ¼ÀÄîªÀÅzÀÄ. 

(1) À̧A±ÉÆÃzsÀ£ÉAiÀÄ ¸ÀªÀÄ Ȩ́åAiÀÄ£ÀÄß 
UÀÄgÀÄw À̧ÄªÀÅzÀÄ ªÀÄvÀÄÛ DAiÉÄÌ 
ªÀiÁqÀÄªÀÅzÀÄ 

(2) ªÀiÁ»wAiÀÄ ¸ÀAUÀæºÀ ªÀÄvÀÄÛ «±ÉèÃµÀuÉ 

(3) ªÀgÀ¢AiÀÄ£ÀÄß §gÉAiÀÄÄªÀÅzÀÄ 
(PÀgÀqÀÄUÉÆ½¸ÀÄªÀÅzÀÄ) 

(4) ªÉÄÃ°£À J®èªÀÇ 
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1. Which of the following are the 

assumptions of marginal costing ? 

A. All the elements of cost can be 

divided into fixed and variable 

components. 

B. Total fixed cost remains constant at 

all levels of output. 

C. Total variable cost varies in 

proportion to the volume of output. 

D. Per unit selling price remains 

unchanged at all levels of operating 

activity. 

Choose the correct answer from the 

options given below : 

(1) A and B 

(2) B and C 

(3) A and D 

(4) A, B, C and D 

2. ‘Span of Management’ is propounded by 

(1) Henri Fayol 

(2) F.W. Taylor 

(3) Urwick 

(4) Elton  Mayo 

3. Inventory costs include 

(1) Carrying cost 

(2) Ordering cost 

(3) Shortage cost 

(4) All of the above 

4. The cost of insurance and taxes are 

included in ________ . 

(1) Cost of ordering 

(2) Setup cost 

(3) Inventory carrying cost 

(4) Cost of shortages 

5. A subsidiary company shall be excluded 

from consolidation when 

(1) Control is intended to be temporary 

(2) It operates under severe long-term 

restrictions which significantly 

impair its ability to transfer funds 

to the parent 

(3) It is always included for 

consolidation 

(4) Both (1) and (2) 

6. The ‘Theory of Bureaucracy’ was 

propounded by 

(1) Henri Fayol 

(2) Max Weber 

(3) F.W. Taylor 

(4) Elton Mayo 

7. Process of Research includes _______ . 

(1) Identification and selection of 

research problem 

(2) Collection and analysis of data 

(3) Drafting report 

(4) All of the above 
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8.  PÁ¥ÀÄ À̧AUÀæºÀ (§¥sÀgï ¸ÁÖPï) GíŸá¨Üá 
____________ . 
(1) ¤dªÁzÀ ¸ÀgÀQ£À (¸ÁÖPï£À) CzsÀð¨sÁUÀ 

(2) DzÉÃ±ÀzÀ ¥ÀæQæAiÉÄ ±ÀÄgÀÄªÁUÀÄªÁV£À  

(3) PÀ¤µÀ× ¸ÁÖPï ªÀÄlÖ CzÀQÌAvÀ PÉ¼ÀUÉ 
¤dªÁzÀ À̧gÀQ£À (¸ÁÖPï) ªÀÄlÖ 
PÀÄ¹AiÀÄ¨ÁgÀzÀÄ 

(4) À̧gÀQ£À°è£À UÀjµÀ× ¸ÁÖPï ªÀÄlÖ 

9. «°Ã£À ¸ÀégÀÆ¥ÀzÀ°è£À ¸À«Ää¼ÀvÀvÉUÉ PÀ¤µÀ× ____ 
CxÀªÁ CzÀPÀÆÌ C¢üPÀ FQén µÉÃgÀÄUÀ¼À£ÀÄß 
ºÉÆA¢gÀÄªÀ ªÀUÁðªÀuÉzÁgÀgÀÄ/ µÉÃgÀÄzÁgÀgÀÄ 
ªÀUÁðªÀuÉ DUÀÄªÀ (ªÀUÁð¬ÄvÀ) PÀA¥À¤AiÀÄ 
FQén µÉÃgÀÄzÁgÀgÁUÀÄªÀgÀÄ. 

(1) 51% 

(2) 90% 

(3) 99% 

(4) 100% 

10. ________ JA§ÄzÀÄ ªÀåQÛ CxÀªÁ UÀÄA¥ÀÄ 
CªÀgÀ PÉ®¸ÀzÀ CA±ÀUÀ¼À£ÀÄß PÀÄjvÁV 
ºÉÆA¢gÀÄªÀ À̧ªÀÄUÀæ ªÀÄ£ÉÆÃzsÀªÀÄðªÁVzÉ. 
(1) À̧ªÀÄ£ÀéAiÀÄ 
(2) ¥ÉæÃgÀuÉ 
(3) £ÉÊwPÀ ¸ÉÜöÊAiÀÄð 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 

11. ªÉÊeÁÕ¤PÀ ¤ªÀðºÀuÁ ±Á À̧ÛçzÀ ¹zÁÞAvÀªÀ£ÀÄß 
¤ÃrzÀªÀgÀÄ. 
(1) ¦Ãlgï qÀæPÀgï 
(2) J¥sï.qÀ§Æèöå. mÉÃ®gï 
(3) qÉÃ«qï ªÀiÁåPïPÉèÃ¯ÁåAqï 
(4) J®Ö£ï ªÉÄÃAiÉÆ 

12. MAzÀÄ À̧A¸ÉÜAiÀÄ rVæ D¥sï D¥ÀgÉÃnAUï 
°ªÀgÉÃeï (ºÀvÉÆÃnPÀæAiÀÄ) ¥ÁæxÀ«ÄPÀªÁV 
EzÀgÀ ªÉÄÃ É̄ CªÀ®A©vÀªÁVgÀÄvÀÛzÉ. 
(1) ªÀiÁgÁlzÀ ªÀåvÀåAiÀÄ¤ÃAiÀÄvÉ 
(2) ¤UÀ¢vÀ PÁAiÀiÁðZÀgÀuÁ ªÉZÀÑUÀ¼À ªÀÄlÖ 
(3) PÁAiÀiÁðZÀgÀuÉAiÀÄ ¨ÉæÃPï-FªÀ£ï 

©AzÀÄ«UÉ §ºÀ¼À ¸À«ÄÃ¥ÀzÁÝVgÀÄvÀÛzÉ 
(4) ¸Á®-FQén C£ÀÄ¥ÁvÀ 

13. ¥ÁægÀA¨sÀ¢AzÀ®Æ vÀ£Àß ErÃ DAiÀÄªÀåAiÀÄªÀ£ÀÄß 
¸ÀªÀÄyð¹PÉÆ¼ÀÄîªÀAvÉ ¥ÀæwAiÉÆ§â ªÀiÁå£ÉÃdgï 
C£ÀÄß MvÁÛ¬Ä¸ÀÄªÀ DAiÀÄªÀåAiÀÄ£À ¥ÀæQæAiÉÄAiÀÄÄ 
(1) QæAiÀiÁvÀäPÀ/PÁAiÀiÁðvÀäPÀ DAiÀÄªÀåAiÀÄ 
(2) ªÀiÁ À̧Ögï DAiÀÄªÀåAiÀÄ 
(3) ±ÀÆ£Àå‐DzsÁgÀ DAiÀÄªÀåAiÀÄ 
(4) ªÉÄÃ°£À AiÀiÁªÀÅªÀÇ C®è 

14. §AqÀªÁ¼À ªÀÄvÀÄÛ ±ÀæªÀÄzÀ £ÀqÀÄªÉ C£ÉÆåÃ£ÀåvÉ 
ªÀÄvÀÄÛ ±ÁAwAiÀÄÄvÀ À̧A§AzsÀªÀ£ÀÄß vÀgÀÄªÀ 
ªÀÄÆ®PÀ ‘‘¸ÁªÀÄÆ»PÀ ZËPÁ¹’’ CvÀåAvÀ 
AiÀÄ±À¹éAiÀiÁVgÀÄªÀÅzÀÄ. EzÀÄ PÉÊUÁjPÉAiÀÄÄ 
£ÀAiÀÄªÁV ªÀÄvÀÄÛ ±ÁAwAiÀÄÄvÀªÁV 
¸ÁUÀÄªÀAvÉ ªÀÄvÀÄÛ GvÁàzÀ£ÉAiÀÄ ºÀjªÀÅ 
CªÁåºÀvÀªÁV £ÀqÉAiÀÄÄªÀAvÉ ªÀiÁqÀ®Ä 
À̧ºÁAiÀÄ ªÀiÁqÀÄvÀÛzÉ.  ¸ÁªÀÄÆ»PÀ 

ZËPÁ¹AiÀÄ ªÀÄºÀvÀéªÀ£ÀÄß F ºÉÃ½PÉAiÀÄÄ 
C©üªÀåQÛ¹gÀÄªÀÅzÀÄ EªÀjUÁV. 
(1) PÉ®¸ÀUÁgÀ 
(2) GzÉÆåÃV 

(3) mÉæÃqï AiÀÄÆ¤AiÀÄ£ï 
(4) «±Á¯ÁxÀðzÀ°è À̧ªÀiÁd 

15. d£ÀgÀ zÉÊ»PÀ «²µÀÖ ®PÀëtUÀ¼À£ÀÄß «ªÀj À̧ÄªÀ 
jÃwAiÀÄ°èAiÉÄÃ À̧A¸ÉÜUÀ¼À£ÀÄß «ªÀj¸ÀÄªÀ 
¥ÀzÀªÉAzÀgÉ ¸ÀA Ȩ́ÜAiÀÄ _________ . 
(1) UÀÄjUÀ¼ÀÄ (Goals) 

(2) ¤AiÉÆÃUÀ («ÄµÀ£ï) (Mission) 

(3) £ÉÆÃl («µÀ£ï) (Vision) 

(4) DAiÀiÁªÀÄ (qÉÊªÉÄ£ïë£ï) (Dimension) 
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8. ‘Buffer stock’ is ______ . 

(1) Half of the actual stock 

(2) At which the ordering process 

should start 

(3) Minimum stock level below which 

actual stock should not fall 

(4) Maximum stock in inventory 

9. For amalgamation in the nature of 

merger, the shareholders holding at least 

______ or more of the equity shares of the 

transferor company become the equity 

shareholders of the transferee company. 

(1) 51% 

(2) 90% 

(3) 99% 

(4) 100% 

10. _______ is an overall attitude of an 

individual or group towards all aspects of 

their work. 

(1) Co-ordination 

(2) Motivation 

(3) Morale 

(4) None of the above 

11. Scientific Management Theory is given by 

(1) Peter Drucker 

(2) F.W. Taylor 

(3) David  McClelland 

(4) Elton Mayo 

12. A firm’s Degree of Operating Leverage 

(DOL) depends primarily upon its 

(1) Sales variability 

(2) Level of fixed operating costs 

(3) Closeness to its operating  

break-even point 

(4) Debt-equity ratio 

13. A budgeting process which demands each 

manager to justify his entire budget in 

detail from beginning is 

(1) Functional budgeting 

(2) Master budgeting 

(3) Zero-base budgeting 

(4) None of the above 

14. Collective bargaining has been a great 

success by bringing about amity and 

peaceful relationship between  capital 

and labour, thus helping the industry go 

smoothly and peacefully, keeping the flow 

of the production uninterrupted. This 

statement expresses the significance of 

“collective bargaining” for 

(1) The worker 

(2) The employee 

(3) The trade union 

(4) The society at large 

15. The term that describes organizations in 

the same way as physical traits describe 

people, is said to be the organisation’s 

____________ . 

(1) Goals 

(2) Mission 

(3) Vision 

(4) Dimension 
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16. ªÉZÀÑzÀ É̄PÀÌªÀ£ÀÄß §»gÀAUÀ¥Àr À̧ÄªÀÅzÀÄ 
___________ . 

(1) DyðPÀ ¹Üw 

(2) GvÀà£Àß, PÉ®¸À E®èªÉ Ȩ́ÃªÉAiÀÄ 
DzÁAiÀÄ/ªÉZÀÑ 

(3) ªÀ»ªÁn£À ªÉÄÃ É̄ ªÉZÀÑzÀ ¥Àæ s̈ÁªÀ 

(4) F ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 
17. «°Ã£ÀvÉAiÀÄ À̧AzÀ¨sÀðzÀ°è, D À̧QÛAiÀÄ 

MUÀÆÎr À̧Ä«PÉ «zsÁ£ÀzÀ É̄PÀÌ ¥ÀvÀæªÀ£ÀÄß 
C£ÀÄ À̧j¹zÀgÉ DUÀ 
(1) À̧Ä£ÁªÉÄAiÀÄÄ D¹ÛAiÀÄ PÀqÉ PÀAqÀÄ 

§gÀÄªÀÅzÀÄ 
(2) §AqÀªÁ¼À «ÄÃ À̧®Ä, ¨ÁzsÀåvÉ/ºÉÆuÉAiÀÄ 

PÀqÉ PÀAqÀÄ §gÀÄªÀÅzÀÄ 
(3) JgÀqÀÆ CzÀgÀzÀgÀ ¸ÁÜ£ÀUÀ¼À°è PÀAqÀÄ 

§gÀÄvÀÛªÉ 
(4) À̧Ä£ÁªÉÄ DUÀ°Ã, §AqÀªÁ¼À «ÄÃ À̧®Ä 

DUÀ°Ã AiÀiÁªÀÅzÉÃ ¨sÁUÀzÀ°è PÀAqÀÄ 
§gÀÄªÀÅ¢®è 

18. “PÁAiÀÄð À̧«Äw” J£ÀÄßªÀÅzÀÄ zÉÃ±ÀzÀ°è£À 
¨sÁUÀªÀ»¹PÉ ¤ªÀðºÀuÉ PÉëÃvÀæzÀ°è À̧PÁðgÀªÀÅ 
PÉÊUÉÆAqÀ ªÉÆzÀ® ¥ÀjºÁgÀ PÀæªÀÄ.  F 
PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀ QæAiÉÄAiÀÄÄ PÁAiÀÄð 
À̧«Äw ªÁå¦ÛUÉ §gÀzÉA§ÄzÀ£ÀÄß UÀÄwð¹ : 

(1) PÁAiÀÄð¸ÁÜ£ÀzÀ°è£À UÁ½, ¨É¼ÀPÀÄ, vÁ¥À 
ªÀÄvÀÄÛ £ÉÊªÀÄð®åUÀ¼ÀAvÀºÀ ªÉÆzÀ̄ ÁzÀ 
¥Àj¹ÜwUÀ¼ÀÄ 

(2) ºÀ§â ªÀÄvÀÄÛ gÁ¶ÖçÃAiÀÄ gÀeÁ ¢£ÀUÀ¼À 
ºÉÆAzÁtÂPÉ 

(3) ¨ÉÆÃ£À¸ï ªÀÄvÀÄÛ ¯Á s̈À ºÀAaPÉ 
AiÉÆÃd£ÉUÀ¼ÀÄ 

(4) «ÄvÀªÀåAiÀÄ ºÁUÀÆ G½vÁAiÀÄzÀ 
ªÀÈ¢Þ/¥ÀæUÀw 

19. qÉ°á mÉQßPï JAzÀgÉÃ£ÀÄ ? 

(1) À̧AªÀºÀ£Á ¥ÀæQæAiÉÄAiÀÄ «zsÁ£À/ªÀåªÀ Ȩ́Ü 
(2) ¥ÉæÃgÀuÉAiÀÄ «zsÁ£À 
(3) À̧Ä À̧A§zÀÞªÁV gÀavÀªÁVgÀÄªÀ 

¥Àæ±ÁßªÀ½AiÀÄ ªÀÄÄSÁAvÀgÀªÁV ºÀ®ªÀÅ 
vÀdÕgÀ C©ü¥ÁæAiÀÄªÀ£ÀÄß ¥ÀqÉAiÀÄÄªÀÅzÀÄ 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 
20. À̧éAiÀÄAZÁ°vÀ Ȩ́ÃªÁ WÀlPÀªÀÅ ______ 

ªÉZÀÑªÀ£ÀÄß §¼ÀPÉ ªÀiÁqÀÄvÀÛzÉ. 
(1) ¤¢ðµÀÖ DqÀðgï 
(2) ¨ÁåZï 
(3) PÁAiÀÄð 
(4) PÀgÁgÀÄ 

21. ªÀÄ£É D¹ÛAiÀÄ ªÀÄÄ¤¹¥À¯ï (¥ËgÀ/£ÀUÀgÀ ¸À s̈É) 
ªÀiË®åªÀÅ < 1,57,000 JAzÀÄ ¨sÁ«¹. 
£ÁåAiÀÄªÁzÀ ¨ÁrUÉ < 1,12,000, ¥ÀæªÀiÁtPÀ 
¨ÁrUÉ (¸ÁÖöåAqÀqïð gÉAmï) < 97,000, 
ªÁ À̧ÛªÀ/¤dªÁzÀ ¨ÁrUÉAiÀÄÄ < 72,000 
ªÀÄvÀÄÛ SÁ° EzÀÝ £ÀµÀÖ < 18,000 D¹ÛAiÀÄ 
MlÄÖ ªÁ¶ðPÀ ªÀiË®åªÀÅ _________ . 
(1) < 1,57,000 
(2) < 97,000 

(3) < 54,000 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 
22. n.PÀÆå.JªÀiï. (TQM) J£ÀÄßªÀÅzÀÄ UÀÄtªÀÄlÖzÀ 

ªÉÄÃ°£À gÀÆrüUÀvÀ £ÀA©PÉUÀ¼À£ÀÄß, vÀvÀéUÀ¼À 
ºÉÆ À̧vÉÆAzÀÄ UÀt¢AzÀ §zÀ° À̧ÄªÀÅzÀÄ. F 
PÉ¼ÀV£ÀªÀÅUÀ½AzÀ n.PÀÆå.JªÀiï.£À ºÉÆ À̧ 
vÀvÀéªÀ£ÀÄß UÀÄwð¹ : 
(1) C¢üPÀ UÀÄtªÀÄlÖ ºÉZÀÄÑ 

zÀÄ¨ÁjAiÀiÁUÀÄªÀÅzÀÄ 
(2) ¥Àæw§A¢ü À̧ÄªÀÅzÀjAzÀ ¤ªÀð»¹, 

wzÀÄÝ«PÉ¬ÄAzÀ®è 
(3) ¥Àj²Ã®£É¬ÄAzÀ UÀÄtªÀÄlÖªÀ£ÀÄß 

À̧ÄzsÁgÀuÉ ªÀiÁqÀ§ºÀÄzÀÄ 
(4) zÉÆÃµÀUÀ¼À£ÀÄß À̧A¥ÀÆtðªÁV 

ºÉÆgÀzÀÆqÀ̄ ÁUÀÄªÀÅ¢®è 
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16. Cost accounting discloses _______ . 

(1) The financial position 

(2) Profit/loss of a product, job or 

service 

(3) Impact of cost on business 

(4) None of the above 

17. In case of amalgamation, if pooling of 

interest method of accounting is followed, 

then 

(1) Goodwill appears on the asset side 

(2) Capital reserve appears on the 

liability side 

(3) Both will appear on the respective 

sides 

(4) Neither goodwill nor capital reserve 

appears on any side 

18. “Works Committee” is the first 

government measure in the country in 

the area of participative management. 

From the following, identify the function 

which does not come under the scope of 

the Works Committee : 

(1) Conditions of work such as 

ventilation, lighting, temperature 

and sanitation 

(2) Adjustment of festival and national 

holidays 

(3) Bonus and profit sharing schemes 

(4) Promotion of thrift and saving 

19. What is Delphi Technique ? 

(1) Method/System of Communication 

Process 

(2) Method of Motivation 

(3) Seeking opinion of number of 

experts through a structured 

questionnaire 

(4) None of the above 

20. An automobile service unit uses _________ 

costing. 

(1) Specific order 

(2) Batch 

(3) Job 

(4) Contract 

21. Assume that the municipal value of the 

house property is < 1,57,000, fair  

rent is < 1,12,000, standard rent is  

< 97,000, actual rent is < 72,000 and the 

vacancy loss is < 18,000. The gross 

annual value of the property is ________ . 

(1) < 1,57,000 

(2) < 97,000 

(3) < 54,000 

(4) None of the above 

22. TQM replaces traditional beliefs about 

quality with a new set of principles. 

Identify the new principle of TQM from 

the following : 

(1) High quality costs more 

(2) Manage by prevention not by 

correction 

(3) Quality can be improved by 

inspection 

(4) Defects cannot be eliminated 

completely 
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23. ªÀÄgÀÄPÀ½¸ÀÄªÀ ¥ÀæQæAiÉÄ ¸Ë®¨sÀåUÀ¼ÀÄ 
ºÉÆA¢gÀÄªÀÅzÀÄ. 
(1) C¢üPÀ §zÀ¯ÁUÀ§ºÀÄzÁzÀ ªÉZÀÑ 
(2) ºÉZÀÄÑ §zÀ¯ÁUÀ§ºÀÄzÁzÀ ªÉZÀÑ ªÀÄvÀÄÛ 

Ȩ́ÃªÉUÀ¼À PÀrªÉÄ §¼ÀPÉ/G¥ÀAiÀÄÄPÀÛvÉ 
(3) Ȩ́ÃªÉUÀ¼À C¢üPÀ §¼ÀPÉ/G¥ÀAiÀÄÄPÀÛvÉ 

ªÀÄvÀÄÛ PÀrªÉÄ §zÀ¯ÁUÀ§ºÀÄzÁzÀ ªÉZÀÑ 
(4) ºÉZÀÄÑ ¤²ÑvÀ ªÉZÀÑ 

24. D PæÙÜX®ÜÊÜâWÜÙÜÈÉ ¿ÞÊÜâ Ü̈á vÀ¥À²Ã®Ä 
ÊÜåèÆÂÊÜÞ±Ü®Ü Ë«Ý®ÜÊÜÆÉ ? 
(1) FIFO 

(2) LIFO 

(3) ñÜãPÜ Ü̈ ÊæaÜc  (Weighted cost) 

(4) EOQ 

25. ©®ÄèUÀ¼À ªÉÄÃ°£À Ȩ́ÆÃr jAiÀiÁ¬ÄwAiÀÄÄ 
__________ . 

(1) ªÀÄÄAUÀqÀªÁV ¥ÀqÉzÀ DzÁAiÀÄ 

(2) D¹Û 

(3) CªÀ®A©vÀ ºÉÆuÉUÀ¼ÀÄ 

(4) ¥Àæ̧ ÀPÀÛ/ZÁ°Û ºÉÆuÉUÀ¼ÀÄ 

26. GzÉÆåÃVUÀ½UÉ ««zsÀ gÀÆ¥ÀzÀ ²PÉëUÀ¼À£ÀÄß 
CªÀgÀ vÀ¥ÀÄà ªÀvÀð£ÉAiÀÄ wÃªÀævÉAiÀÄ §UÉAiÀÄ£ÀÄß 
CªÀ®A©¹ «¢ü À̧¯ÁUÀÄªÀÅzÀÄ. F 
PÉ¼ÀV£ÀªÀÅUÀ¼À ¥ÉÊQ ®WÀÄzÀAqÀ£É 
AiÀiÁªÀÅzÉA§ÄzÀ£ÀÄß UÀÄwð¹ : 

(1) ¤®A§£É 

(2) ©qÀÄUÀqÉ 

(3) ªÀeÁªÀiÁqÀÄ 

(4) ªÁ¶ðPÀ ªÉÃvÀ£À §rÛ (E£ïQæªÉÄAmï) 
AiÀÄ£ÀÄß vÀqÉ»rAiÀÄÄªÀÅzÀÄ 

27. MAzÀÄ GvÁàzÀ£Á ¸ÁÜªÀgÀzÀ ¸ÁÜ¥À£ÉUÉ 
eÁUÀªÀ£ÀÄß AiÉÆÃf À̧ÄªÁUÀ F PÉ¼ÀV£ÀªÀÅUÀ¼À 
EgÀÄ«PÉAiÀÄÄ C£ÀÄPÀÆ®PÀgÀªÁUÀÄvÀÛzÉ. 

(1) ¥ÀÆgÀPÀ PÉÊUÁjPÉUÀ¼ÀÄ 

(2) ¥ÀÆgÀPÀ PÉÊUÁjPÉUÀ¼ÀÄ ªÀÄvÀÄÛ 
¥ÉÊ¥ÉÆÃnAiÀÄ/ À̧àzsÁðvÀäPÀ PÉÊUÁjPÉUÀ¼ÀÄ 

(3) ¥ÉÊ¥ÉÆÃnAiÀÄ/ À̧àzsÁðvÀäPÀ PÉÊUÁjPÉUÀ¼ÀÄ 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 

28. MAzÀÄ ¤¢ðµÀÖ ¢£ÁAPÀzÀAzÀÄ D¹Û, ºÉÆuÉUÁjPÉ 
ªÀÄvÀÄÛ §AqÀªÁ¼ÀUÀ½UÉ ¸ÀA§A¢ü¹zÀAvÉ PÀA¥À¤UÉ 
§¼ÀPÉ DUÀ¢gÀÄªÀÅzÀÄ F PÉ¼ÀV£ÀªÀÅUÀ¼À°è 
AiÀiÁªÀÅzÀÄ ? 

(1) DzÁAiÀÄ ªÀÄvÀÄÛ £ÀµÀÖzÀ CPËAp…  

(2) CqsÁªÉ ¥ÀnÖ 

(3) ¸ÁÜ£À ºÉÃ½PÉ 

(4) DyðPÀ ¹Üw ºÉÃ½PÉ 

29. 2018 – 19 gÀ ªÀµÀðzÀ°è MAzÀÄ PÀA¥À¤AiÀÄÄ 
< 30,000 UÀ¼À ¯Á s̈À UÀ½¹vÀÄ.  MAzÀÄ 
GvÀà£ÀßzÀ CAa£À ªÉZÀÑ ªÀÄvÀÄÛ ªÀiÁgÁl 
¨É̄ ÉAiÀÄÄ ¥Àæw WÀlPÀPÉÌ C£ÀÄPÀæªÀÄªÁV < 8 
ªÀÄvÀÄÛ < 10 DVªÉ. À̧ÄgÀPÀëvÉAiÀÄ «ÄwAiÀÄÄ 
(CAZÀÄ) __________ . 

(1) < 1,50,000 

(2) < 1,30,000 

(3) < 1,40,000 

(4) < 1,20,000 
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23. Intermittent process facilities have 

(1) High variable cost 

(2) High variable cost and low 

utilisation of services 

(3) High utilisation of services and low  

variable cost 

(4) High fixed cost  

24. Which one of the following is not an 

inventory valuation method ? 

(1) FIFO 

(2) LIFO 

(3) Weighted cost 

(4) EOQ 

25. Rebate on bills discounted is _________ . 

(1) An income received in advance 

(2) An asset 

(3) Contingent liabilities 

(4) Current liabilities 

26. Different forms of punishments are 

imposed on workers depending on the 

type of gravity of misconduct. Identify the 

minor punishment from the following : 

(1) Suspension 

(2) Discharge 

(3) Dismissal 

(4) Withholding of increment 

27. While planning for the location of the 

plant, the existence of which of the 

following is considered favourable ? 

(1) Complementary Industries 

(2) Both Complementary and 

Competing Industries 

(3) Competing Industries 

(4) None of the above 

28. Which one of the following is not used to 

describe a summary of a company’s 

assets, liabilities and capital at a specific 

date ? 

(1) Profit and Loss Account 

(2) Balance Sheet 

(3) Position Statement 

(4) Statement of financial condition 

29. A company earned a profit of < 30,000 

during the year 2018 – 19. If the marginal 

cost and selling price of a product are  

< 8 and < 10 per unit respectively, the 

Margin of Safety will be _________ . 

(1) < 1,50,000 

(2) < 1,30,000 

(3) < 1,40,000 

(4) < 1,20,000 
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30. “PÉÊUÁjPÁ À̧A§AzsÀUÀ¼ÀÄ” EzÀgÀ CxÀð 
(1) ªÀiÁ£ÀªÀ fÃ«UÀ¼À°è£À CxÀªÁ £ÀqÀÄªÀt 

À̧A§AzsÀ 
(2) GzÉÆåÃUÀzÁvÀ ªÀÄvÀÄÛ GzÉÆåÃVUÀ¼À 

£ÀqÀÄªÀt ªÀåQÛUÀvÀ ¸ÀA§AzsÀ 
(3) GzÉÆåÃUÀ À̧AzÀ¨sÀðzÀ°è, ªÀåQÛUÀ¼ÁVÃ 

E®èªÉÃ MAzÀÄ UÀÄA¥ÁV ¥ÀPÀëUÀ¼À 
£ÀqÀÄªÀt À̧A§AzsÀ 

(4) DqÀ½vÀ ªÀÄAqÀ½ ºÁUÀÆ 
mÉæÃqïAiÀÄÆ¤AiÀÄ£ïUÀ¼À (ªÀÈwÛ À̧AWÀUÀ¼À) 
£ÀqÀÄªÀt ¸ÁªÀÄÆ»PÀ ¸ÀA§AzsÀUÀ¼ÀÄ 

31. F PÉ¼ÀV£À AiÀiÁªÀ À̧Ü¼ÀzÀ ªÀiÁzÀjAiÀÄ°è, À̧àµÀÖ 
ªÉZÀÑ CA±ÀUÀ½UÉ À̧A§A¢üvÀªÁzÀ 
¥ÁæªÀÄÄRåvÉAiÀÄ£ÀÄß C À̧àµÀÖ ªÉZÀÑ CA±ÀUÀ½UÉ 
ºÉÆÃ°¸À̄ ÁUÀÄvÀÛzÉ ? 
(1) CA±À ¨É É̄PÀlÄÖªÀ «zsÁ£À 
(2) ©AzÀÄ ¨É É̄PÀlÄÖªÀ «zsÁ£À 
(3) ¨ÉæÃPï-FªÀ£ï «±ÉèÃµÀuÉ 
(4) UÀÄuÁvÀäPÀ CA±À «±ÉèÃµÀuÉ 

32. ¨ÉæÃPï-FªÀ£ï C£ÀÄß gÀÆ¥Á¬ÄUÀ¼À°è 
¥ÀqÉAiÀÄ É̈ÃPÁzÀgÉ ¹ÜgÀªÉZÀÑªÀ£ÀÄß EzÀjAzÀ 
¨sÁV À̧ É̈ÃPÀÄ. 
(1) ZÀgÀ ªÉZÀÑ 
(2) ¥Àæw AiÀÄÆ¤mï£À CAa£À PÉÆqÀÄUÉ 
(3) PÉÆqÀÄUÉ CAZÀÄ 
(4) PÉÆqÀÄUÉ CAa£À C£ÀÄ¥ÁvÀ 

33. FIS £À ¥ÀæªÀÄÄR PÁAiÀÄðUÀ¼ÀÄ EzÀ£ÀÄß 
M¼ÀUÉÆ¼ÀÄîªÀÅzÀÄ. 
(1) J¯Áè DyðPÀ ªÀåªÀºÁgÀUÀ¼ÀÄ ¸ÁªÀiÁ£Àå 

( É̄PÀÌ) SÁvÉ ¥ÀÄ À̧ÛPÀzÀ°è 
zÁR° À̧®àqÀÄªÀÅzÀÄ/ 
zÁR° À̧¯ÁUÀÄªÀÅzÀÄ 

(2) DyðPÉÃvÀgÀ ªÀåªÀºÁgÀUÀ¼À£ÀÄß ¸ÁªÀiÁ£Àå 
( É̄PÀÌ) SÁvÉ ¥ÀÄ À̧ÛPÀzÀ°è 
zÁR° À̧¯ÁUÀÄªÀÅzÀÄ 

(3) ¸ÁªÀiÁ£Àå ªÀgÀ¢UÀ¼À£ÀÄß ¹zÀÞUÉÆ½¸ÀÄ«PÉ 
(4) ªÉÄÃ°£À AiÀiÁªÀÅªÀÇ C®è 

34. ¥sÁåPÀÖjUÀ¼À C¢ü¤AiÀÄªÀÄ, 1948 gÀ CrAiÀÄ°è 
¥sÁåPÀÖj ªÀåªÀºÁgÀUÀ¼À ªÉÄÃ É̄ PÀlÖPÀqÉAiÀÄ 
(CAwªÀÄ) ¤AiÀÄAvÀætªÀ£ÀÄß ºÉÆA¢gÀÄªÀ 
ªÀåQÛAiÀÄ£ÀÄß K£ÉAzÀÄ PÀgÉAiÀÄ¯ÁUÀÄvÀÛzÉ ? 

(1) ªÀiÁ°ÃPÀ/ s̈ÉÆÃUÀåzÁgÀ 

(2) ªÀåªÀ¸ÁÜ¥ÀPÀgÀÄ 

(3) CzsÀåPÀëgÀÄ 
(4) ªÀåªÀ¸ÁÜ¥ÀPÀ ¤zÉÃð±ÀPÀgÀÄ 

35. El°AiÀÄ CxÀð±Á À̧ÛçdÕ ªÀÄvÀÄÛ À̧ªÀiÁd 
±Á À̧ÛçdÕ «¯ï¥sÉæqÉÆÃ ¥ÁågÉmÉÆÃ F PÉ¼ÀV£À 
¥ÀzÀÞwUÉ À̧ÆáwðAiÀÄ£ÀÄß ¤ÃrzÀ£ÀÄ. 
(1) J.©.¹. «±ÉèÃµÀuÉ 
(2) ºÉZï.JA.J¯ï. ªÀVÃðPÀgÀt 

(3) «.E.r. «±ÉèÃóµÀuÉ 
(4) J¸ï.r.E. ªÀVÃðPÀgÀt 

36. MAzÀÄ PÁ¥ÉÆðgÉÃmï GzÀåªÀÄ DqÀ½vÀ 
ºÁUÀÆ É̄PÀÌ¥ÀvÀæ ªÀ»ªÁnUÉ À̧A§A¢ü¹zÀAvÉ, 
JgÀqÀÄ CxÀªÁ C¢üPÀ PÁ¥ÉÆðgÉÃlÄ 
WÀlPÀUÀ¼ÁV DUÀÄªÀÅzÀÄ EzÀPÉÌ GzÁºÀgÀuÉ 
(1) ¤ªÀðºÀuÁ ªÁå¥ÁgÀ 
(2) C«°Ã£À 
(3) « É̄ÆÃªÀÄ «°Ã£À 
(4) PÉÆ¼ÀÄî«PÉ 

37. MAzÀÄ ¥Àæ̧ ÁÛªÀ£ÉAiÀÄÄ §AqÀªÁ¼À DAiÀÄªÀå¬ÄÃ 
¥Àæ̧ ÁÛªÀ£ÉAiÀÄ®è CzÀÄ »ÃVzÀÝ°è 

(1) Cw zÉÆqÀØ ºÀÆrPÉ ºÉÆA¢gÀÄªÀÅzÀÄ 
(2) C¯ÁàªÀ¢ü ¥ÀæAiÉÆÃd£ÀUÀ¼À£ÀÄß / 

G¥ÀAiÉÆÃUÀUÀ¼À£ÀÄß ªÀiÁvÀæ vÀgÀÄªÀÅzÀÄ 
(3) ¢ÃWÁðªÀ¢ü ¥ÀæAiÉÆÃd£ÀUÀ¼À£ÀÄß 

vÀgÀÄªÀÅzÀÄ 
(4) ¹ÜgÀ D¹ÛUÀ½UÉ ¸ÀA§A¢ü¹gÀÄªÀÅzÀÄ 
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30. The meaning of  “industrial relations” is 

(1) Relation between or among human 

beings 

(2) Relation between employer and 

employees as individuals 

(3) Relation between parties in  an 

employment context either as 

individuals or as a group 

(4) Collective relations between 

management and trade unions 

31. In which location model is the relative 

importance of tangible cost factors is 

compared to intangible factors ? 

(1) Factor rating method 

(2) Point rating method 

(3) Break-even analysis 

(4) Qualitative factor analysis 

32. To find out the break-even in rupees, you 

have to divide the Fixed cost by 

(1) Variable cost 

(2) Contribution margin per unit 

(3) Contribution margin 

(4) Contribution margin ratio 

33. The primary functions of FIS include 

(1) Recording of all financial 

transactions in general ledger 

accounts 

(2) Recording of all non-financial 

transactions in general ledger 

accounts 

(3) Generating general reports 

(4) None of the above 

34. A person who has ultimate control over 

the affairs of the factory under Factories 

Act, 1948 is called as 

(1) Occupier 

(2) Manager 

(3) Chairman 

(4) Managing Director 

35. Vilfredo Pareto, an Italian economist and 

sociologist, gave inspiration for 

(1) ABC Analysis 

(2) HML Classification 

(3) VED Analysis 

(4) SDE Classification 

36. A Corporate firm split into two or more 

corporate bodies with separation of 

management and accountability is an 

example of 

(1) Management Buyout 

(2) Demerger 

(3) Reverse merger 

(4) Buy-in 

37. A proposal is not a capital budgeting 

proposal if it  

(1) Has very large investment 

(2) Brings short-term benefits only 

(3) Brings long-term benefits 

(4) Is related to fixed assets 
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38. PÁ«ÄðPÀgÀ ªÀ»ªÁl£ÀÄß EzÀjAzÀ PÀrªÉÄ 
ªÀiÁqÀ§ºÀÄzÀÄ. 
(1) ¤ªÀðºÀuÉAiÀÄ°è PÁ«ÄðPÀgÀÄ 

¨sÁUÀªÀ» À̧ÄªÀÅzÀgÀ ªÀÄÆ®PÀ 
(2) PÉÆ À̧gÀÄ ¸ËPÀAiÀÄð (¦üæAeï) 

C£ÀÄPÀÆ®UÀ¼À ªÀÄÆ®PÀ 
(3) vÀgÀ̈ ÉÃw ªÀÄvÀÄÛ C©üªÀÈ¢ÞAiÀÄ ªÀÄÆ®PÀ 

(4) ªÉÄÃ°£À J®èªÀÇ 

39. PÀrªÉÄ ¨É̄ ÉUÀ¼À£ÀÄß ¨sÁj (¥ÀæZÁgÀzÀ) 
ªÀÈ¢Þ À̧ÄªÀ ªÉZÀÑzÉÆA¢UÉ À̧AAiÉÆÃf¸ÀÄªÀ 
¥ÀzÀÞwAiÀÄ£ÀÄß »ÃUÉ£Àß¯ÁUÀÄvÀÛzÉ. 
(1) gÁå¦qï (wÃªÀæUÀwAiÀÄ) ¹Ì«ÄäAUï 
(2) Ȩ́ÆèÃ (¤zsÁ£ÀUÀwAiÀÄ) ¹Ì«ÄäAUï 
(3) gÁå¦qï ¥É£ÉmÉæÃµÀ£ï (wÃªÀæ 

M¼À£ÀÄUÀÄÎ«PÉ/¨sÉÃ¢ À̧Ä«PÉ) 
(4) Ȩ́ÆèÃ ¥É£ÉmÉæÃµÀ£ï(¤zsÁ£À 

M¼À£ÀÄUÀÄÎ«PÉ/¨sÉÃ¢ À̧Ä«PÉ) 

40. KPÀ zÁR¯ÁwUÉ §¼ÀPÉ DUÀÄªÀ ºÀtPÁ¹£À 
ºÉÃ½PÉ/¥ÀvÀæUÀ¼ÀÄ AiÀiÁªÀÅªÀÅ ? 
(1) £ÀUÀzÀÄ ºÀjªÀÅ ¥ÀvÀæ 
(2) É̄PÀÌ «ªÀgÀt ¥ÀvÀæ 
(3) CqsÁªÉ ¥ÀvÀæ 
(4) ªÀåªÀºÁgÀ ¥ÀvÀæ 

41. É̄PÀÌ ¥Àj±ÉÆÃzsÀ£É ªÀgÀ¢AiÀÄ£ÀÄß ªÁ¶ðPÀ 
É̄PÀÌUÀ¼À eÉÆvÉ EªÀgÀÄ ¤ÃqÀÄvÁÛgÉ 

(1) À̧gÀPÁj ¯ÉPÀÌ ¥Àj±ÉÆÃzsÀPÀgÀÄ 

(2) ±Á À̧£À§zÀÞ ¯ÉPÀÌ ¥Àj±ÉÆÃzsÀPÀgÀÄ 

(3) DAvÀjPÀ É̄PÀÌ ¥Àj±ÉÆÃzsÀPÀgÀÄ 

(4) Ȩ́PÉæÃmÉÃjAiÀÄ¯ï ¯ÉPÀÌ ¥Àj±ÉÆÃzsÀPÀgÀÄ 

42. £ÉÊwPÀ ¸ÉÜöÊAiÀÄðªÀÅ MAzÀÄ _______ ¥ÀjPÀ®à£É. 
(1) À̧A§A¢üvÀ (¸Á¥ÉÃPÀë) 
(2) ¤gÀ¥ÉÃPÀë 
(3) (1) ªÀÄvÀÄÛ (2) JgÀqÀÆ 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 

43. À̧gÀPÀÄ RjÃ¢AiÀÄ ¥ÀjUÀtÂ À̧ÄªÀ ¥ÀæQæAiÉÄAiÀÄ£ÀÄß 
¥ÁægÀA©ü À̧ÄªÀ ªÀåQÛUÉ »ÃUÉ£ÀÄßvÁÛgÉ. 

(1) wÃªÀiÁð£ÀzÁgÀ 

(2) RjÃ¢zÁgÀ/PÉÆ¼ÀÄîUÀ 

(3) ¥ÁªÀwzÁgÀ 

(4) ¥ÀæªÀvÀðPÀ 

44. F ¥ÉÊQ AiÀiÁªÀ ªÉZÀÑªÀÅ ªÉÄÃ®Ä ªÉZÀÑ CxÀªÁ 
ªÉZÀÑ «ÄÃjzÀÄÝ J£Àß¯ÁUÀÄªÀÅzÀÄ. 

(1) £ÉÃgÀ ±ÀæªÀÄzÀ ªÉZÀÑ 

(2) ¥ÀgÉÆÃPÀë ±ÀæªÀÄzÀ ªÉZÀÑ 

(3) £ÉÃgÀ ªÉZÀÑ 

(4) ¥ÀgÉÆÃPÀë ªÉZÀÑ 

45. M§â ªÀåQÛUÉ ¤ÃqÀ¯ÁzÀ »A§gÀºÀzÀ ©®Äè, 

PÉ®ªÀÅ µÀgÀvÀÄÛUÀ¼À£ÀÄß ¥ÀÆgÉÊ¹zÀgÉ ªÀiÁvÀæ 

¥ÁªÀw À̧¯ÁUÀÄªÀÅzÀÄ JA§ 

w¼ÀÄªÀ½PÉUÉÆ¼À¥ÀnÖgÀÄªÀÅzÀÄ. EzÀ£ÀÄß 

»ÃUÉ£ÀÄßvÁÛgÉ 

(1) CªÀ®A§£É gÀ»vÀ/£ÉÃgÀ (¸Áå£ïì 
jPÉÆÃ¸ïð) 

(2) »A§gÀºÀ (JAqÁ¸ïðªÉÄAmï) 

(3) ¨sÀgÀªÀ Ȩ́/PÁUÀzÀ CªÀ®A©vÀ ¥ÀvÀæ 
(J¸ïPÉÆæÃ) 

(4) CªÀiÁ£ÀåUÉÆ½¸ÀÄ«PÉ (r¸ïºÁ£Àgï) 



391 ( 13 – A ) 

38. Labour turnover can be reduced by 

(1) Workers’ participation in 

management 

(2) Fringe benefits 

(3) Training and development 

(4) All of the above 

39. Practice of combining low prices with 

heavy promotional expenditure is called 

as 

(1) Rapid skimming 

(2) Slow skimming 

(3) Rapid penetration 

(4) Slow penetration 

40. Which of the following financial 

statements are used for Single Entry 

Accounting ? 

(1) Cash Flow Statement 

(2) Statement of Account 

(3) Balance Sheet 

(4) Statement of Affairs 

41. Audit report along with annual accounts 

is given by 

(1) Government auditor 

(2) Statutory auditor 

(3) Internal auditor 

(4) Secretarial auditor 

42. Morale is a _______ concept. 

(1) Relative 

(2) Absolute 

(3) Both (1) and (2) 

(4) None of the above 

43. A person who starts the process of 

considering a purchase of a commodity is 

called as 

(1) Decider 

(2) Buyer 

(3) Payer 

(4) Initiator 

44. Which of the following costs is also known 

as Overhead cost or On cost ? 

(1) Cost of direct labour 

(2) Cost of indirect labour 

(3) Direct expenses 

(4) Indirect expenses 

45. A bill endorsed to a person subject to the 

understanding that it will be paid only if 

certain conditions are fulfilled, is called  

(1) Sans recourse 

(2) Endorsement 

(3) Escrow 

(4) Dishonour 
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46. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è ¸ÁA¹ÜPÀ C©üªÀÈ¢ÞAiÀÄ 
ºÀAvÀUÀ¼À£ÀÄß ¥ÀjUÀtÂ¹ : 

A. ¤¢ðµÀÖ ªÀÄzsÀå¹ÜPÉ/ºÀ¸ÀÛPÉëÃ¥À 
B. À̧ºÀAiÉÆÃV À̧A¸ÀÌøwAiÀÄ£ÀÄß 

¤«Äð À̧ÄªÀÅzÀÄ 
C. À̧ªÀÄ Ȩ́åUÀ¼À£ÀÄß UÀÄgÀÄw À̧Ä«PÉ 
D. DAvÀjPÀ À̧A¥À£ÀÆä®UÀ¼À C©üªÀÈ¢Þ 
E. À̧A¸ÉÜAiÉÆ¼ÀUÉ ¥ÀæªÉÃ±À 
ªÉÄÃ°£À WÀlÖUÀ¼À£ÀÄß PÀæªÀÄ§zÀÞªÁV ªÀÄgÀÄ 
eÉÆÃr¹. 
PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

(1) E, C, A, B, D 

(2) D, E, C, A, B 

(3) B, D, E, C, A 

(4) A, B, D, E, C 

47. PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ ªÀiÁPÉðnAUï£À°è 
ªÀvÀð£ÉAiÀÄ « s̈ÁVÃPÀgÀtPÉÌ GzÁºÀgÀuÉAiÀiÁVzÉ ? 

(1) ¥ÀæAiÉÆÃd£ÀUÀ¼À ¨ÉÃrPÉ, ¨ÁæAqï ¤µÉ× 
ªÀÄvÀÄÛ G¥ÀAiÉÆÃUÀ 

(2) fÃªÀ£À ±ÉÊ° ªÀÄvÀÄÛ ªÀåQÛvÀé 

(3) (1) ªÀÄvÀÄÛ (2) JgÀqÀÆ 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 

48. ¥ÁægÀA©üPÀ §AqÀªÁ¼À $ 25,000, CAwªÀÄ 
§AqÀªÁ¼À $ 37,000 ªÀÄvÀÄÛ ªÀiÁ°PÀgÀ 
»A Ȩ́¼ÉvÀ  $ 23,000 DzÀgÉ, ¤ªÀé¼À DzÁAiÀÄ 
E®èªÉ ¤ªÀé¼À £ÀµÀÖ JµÀÄÖ ? 

(1) ¤ªÀé¼À £ÀµÀÖ $ 35,000 

(2) ¤ªÀé¼À DzÁAiÀÄ $ 35,000 

(3) ¤ªÀé¼À DzÁAiÀÄ $ 14,000 

(4) ¤ªÀé¼À £ÀµÀÖ $ 14,000 

49. É̄PÀÌ±Á À̧Ûç ªÀiÁ»wAiÀÄÄ ªÁ À̧ÛªÀ À̧AUÀwUÀ¼À£ÀÄß 
DzsÀj¹zÀÝgÉ ªÀÄvÀÄÛ CzÀÄ zÁR É̄UÀ¼À ªÀÄÆ®PÀ 
¥Àj²Ã°¸À§ºÀÄzÁzÀgÉ, CzÀÄ F UÀÄtªÀ£ÀÄß 
ºÉÆA¢zÉ 

(1) ¥Àæ̧ ÀPÀÛvÉ/ À̧Ä¸ÀA§zÀÞvÉ 

(2) CxÀðªÁUÀÄ«PÉ 

(3) «±Áȩ́ ÁºÀðvÉ 

(4) ºÉÆÃ°PÉ 

50. F PÉ¼ÀV£À AiÀiÁªÀÅzÀÄ ¥ÀjuÁªÀÄPÁj UÀÄjUÀ¼À 
UÀÄt®PÀëtªÀ®è ? 

(1) ªÁ À̧Û«PÀªÁzÀ 
(2) C¼ÉAiÀÄ§ºÀÄzÁzÀ (ªÀiÁ¥À£À 

ªÀiÁqÀ§ºÀÄzÁzÀ) 

(3) ¤¢ðµÀÖªÁzÀ 
(4) ¯Á s̈ÀzÁAiÀÄPÀªÁzÀ 

51. gÀ̧ ÀUÉÆ§âgÀUÀ¼ÀÄ, ©ÃdUÀ¼ÀÄ, QÃl£Á±ÀPÀUÀ¼ÀÄ, 
¹ªÉÄAmï ªÀÄvÀÄÛ G¼ÀÄªÉÄ À̧®PÀgÀuÉUÀ¼À£ÀÄß  
UÁæ«ÄÃt ªÀiÁgÀÄPÀmÉÖAiÀÄ°è ªÀiÁgÁl ªÀiÁqÀ®Ä 
F PÉ¼ÀV£À AiÀiÁªÀ ªÀiÁgÁlzÀ ªÀÈ¢ÞAiÀÄ 
«zsÁ£À À̧ÆPÀÛªÁVzÉ ? 
(1) eÁ»ÃgÁvÀÄ 
(2) ¥ÀæZÁgÀ 
(3) ¨Á¬ÄªÀiÁw£À ¥ÀæZÁgÀzÀ ªÀÄÆ®PÀ ªÀÈ¢Þ 
(4) ªÉÊAiÀÄQÛPÀ ªÀiÁgÁl 

52. ¤ªÀé¼À ¥ÀjªÀvÀð£Á ªÀiË®å JAzÀgÉ 
(D¹ÛUÀ¼À°è) _________ .  

(1) BÔ¤¿á SÄà© ÊæaÜc 

(2) ¤¢ðµÀÖ ¢£ÁAPÀzÀ ªÀiÁgÁl ªÀiË®å 
(3) ¤¢ðµÀÖ ¢£ÁAPÀzÀ (Written Down 

Value) ªÀiË®å 
(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 
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46. Consider the following phases of 

Organisational Development : 

A. Specific intervention 

B. Building a collaborative culture 

C. Problem identification 

D. Development of internal resources 

E. Entry into the organisation 

Rearrange the above stages in an orderly 

sequence. 

Choose the correct answer from the 

options given below : 

(1) E, C, A, B, D 

(2) D, E, C, A, B 

(3) B, D, E, C, A 

(4) A, B, D, E, C 

47. Which one of the following is an example 

of Behavioural Segmentation in 

marketing ? 

(1) Benefits sought, Brand Loyalty and 

Usage 

(2) Lifestyle and Personality 

(3) Both (1) and (2) 

(4) None of the above 

48. If beginning capital was $ 25,000, ending 

capital is $ 37,000 and the owner’s 

withdrawals were $ 23,000, the amount of 

net income or net loss for the period was 

(1) Net loss of $ 35,000 

(2) Net income of $ 35,000 

(3) Net income of $ 14,000 

(4) Net loss of  $ 14,000 

49. If accounting information is based on 

facts and it is verifiable by documents, it 

has the quality of 

(1) Relevance 

(2) Understandability 

(3) Reliability 

(4) Comparability 

50. Which is not the characteristic of effective 

goals ? 

(1) Realistic 

(2) Measurable 

(3) Specific 

(4) Profitable 

51. In order to sell fertilizers, seeds, 

pesticides, cement and farming 

equipments in rural market, which of the 

following method of sales promotion is 

suitable ? 

(1) Advertising 

(2) Publicity 

(3) Word-of-mouth promotion 

(4) Personal selling 

52. Net Realisable Value of an asset means 

____________ . 

(1) The historical cost of the asset 

(2) Its sale value as on a particular date 

(3) Its written down value as on a 

particular date 

(4) None of the above 
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53. À̧ªÀÄxÀð£É (J) :  

CªÀiÁ®ÎªÉÄÃ±À£ï JAzÀgÉ JgÀqÀÄ CxÀªÁ 
CzÀQÌAvÀ ºÉaÑ£À C¹ÛvÀézÀ°ègÀÄªÀ PÀA¥À¤UÀ¼À£ÀÄß 
MAzÀÄ PÀA¥À¤UÉ ¸ÉÃ¥ÀðqÉUÉÆ½¸ÀÄªÀÅzÀÄ. 

PÁgÀt (Dgï) :  

Ȩ́ÃjPÉÆAqÀ PÀA¥À¤UÀ¼ÀÄ vÀªÀÄä UÀÄgÀÄvÀ£ÀÄß 
(C£À£ÀåvÉ) PÀ¼ÉzÀÄPÉÆ¼ÀÄîvÀÛªÉ ªÀÄvÀÄÛ CªÀÅUÀ¼ÀÄ 
MAzÀÄ ºÉÆ À̧ PÀA¥À¤AiÀiÁV vÀªÀÄä£ÀÄß 
gÀÆ¦¹PÉÆ¼ÀÄîvÀÛªÉ. 

PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

(1) (J) ªÀÄvÀÄÛ (Dgï) JgÀqÀÆ 
À̧jAiÀiÁVªÉ ªÀÄvÀÄÛ (Dgï) J£ÀÄßªÀÅzÀÄ 

(J) UÉ ¸ÀjAiÀiÁzÀ «ªÀgÀuÉAiÀiÁVzÉ 

(2) (J) ªÀÄvÀÄÛ (Dgï) JgÀqÀÆ 
À̧jAiÀiÁVzÉ ªÀÄvÀÄÛ (Dgï) J£ÀÄßªÀÅzÀÄ 

(J) UÉ ¸ÀjAiÀiÁzÀ «ªÀgÀuÉAiÀÄ®è 

(3) (J) À̧j, DzÀgÉ (Dgï) vÀ¥ÀÄà 

(4) (J) vÀ¥ÀÄà, DzÀgÉ (Dgï) À̧j 
 

54. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ PÁ«ÄðPÀgÀ 
ªÀ»ªÁlÄ ¸ÀÆZÀåAPÀzÀ ¸ÀÆvÀæªÁVzÉ ? 

(1) 
À̧ASÉå À̧gÁ À̧j ÀGzÉÆåÃVUÀ¼ °è£ÀÀ̧A Ȩ́ÜUÀ¼À EvÀgÀ

À̧ASÉå ÀGzÉÆåÃVUÀ¼ ÀµÀðzÀ°è£Àª MAzÀÄ  
 100

 

(2) 
À̧ASÉå À̧gÁ À̧j ÀGzÉÆåÃVUÀ¼

À̧ASÉåÉå gÀeÉUÀ¼À ÀÀ¢üAiÀÄ°è£Cª ¤¢ðµÀÖ MAzÀÄ  
 100

 

(3) 
À̧ASÉåå À̧gÁ À̧j ÀGzÉÆåÃVUÀ¼ ÀÀ¢üAiÀÄ°è£Cª CzÉÃ

À̧ASÉå gÀeÉUÀ¼À ÀÀ¢üAiÀÄ°è£Cª ¤¢ðµÀÖ MAzÀÄ  
 100

 

(4) 
À̧ASÉå À̧gÁ À̧j ÀGzÉÆåÃVUÀ¼ °è£ÀÀ̧A Ȩ́ÜUÀ¼À EvÀgÀ

À̧ASÉå gÀeÉUÀ¼À ÀÀ¢üAiÀÄ°è£Cª ¤¢ðµÀÖ MAzÀÄ  
 100 

55. PÉ¼ÀV£ÀªÀÅUÀ¼À£ÀÄß ºÉÆA¢¹ §gÉ¬Äj : 
 ¥ÀnÖ  I  ¥ÀnÖ  II 

A. ªÀiÁgÀÄPÀmÉÖ 
£ÀÄUÀÄÎ«PÉ 
( s̈ÉÃ¢¸ÀÄ«PÉ) 

I. C¹ÛvÀézÀ°ègÀÄªÀ 
GvÀà£ÀßUÀ¼À£ÀÄß ºÉÆ À̧ 
ªÀiÁgÀÄPÀmÉÖ «¨sÁUÀPÉÌ 
ªÀiÁPÉðnAUï 
ªÀiÁqÀÄªÀÅzÀÄ 

B. ªÀiÁgÀÄPÀmÉÖ 
« À̧ÛgÀuÉ 

II. ¥Àæw À̧à¢üðUÀ¼À 
UÁæºÀPÀgÀ£ÀÄß 
Ȩ́¼ÉAiÀÄÄªÀÅzÀÄ 

C. GvÀà£Àß 
C©üªÀÈ¢Þ 

III. §¼ÀPÉzÁgÀgÀ®èzÀªÀgÀ£ÀÄß 
§¼ÀPÉzÁgÀgÁV 
¥ÀjªÀwð À̧ÄªÀÅzÀÄ 

D. ªÀiÁgÀÄPÀmÉÖ 
C©üªÀÈ¢Þ 

IV. C¹ÛvÀézÀ°ègÀÄªÀ 
ªÀiÁgÀÄPÀmÉÖUÀ½UÁV 
ºÉÆ À̧ GvÀà£ÀßUÀ¼À 
C©üªÀÈ¢Þ 

PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

 A B C D 

(1) II III IV I 

(2) II I III IV 

(3) IV II I III 

(4) III I II IV 

56. PÀA¥À¤AiÀÄÄ ______ £ÀÄß «vÀj À̧ÄªÀ ªÀÄÆ®PÀ 
ºÀÆrPÉzÁgÀgÀ ¥Àj«ÄwAiÀÄ£ÀÄß ºÉaÑ À̧§ºÀÄzÀÄ. 

(1) ¨ÉÆÃ£À¸ï ÐæàÃÜá 

(2) ÖÜPÜáRWÜÙÜ ÐæàÃÜá  

(3) ªÉÄÃ°£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÁzÀgÀÆ 
MAzÀÄ 

(4) ªÉÄÃ°£À AiÀiÁªÀÅzÀÆ C®è 
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53. Assertion (A) : 

Amalgamation means joining of two or 

more existing companies into one 

company. 

Reason (R) :  

The joined companies lose their identity 

and form themselves into a new company. 

Choose the correct answer from the 

options given below : 

(1) Both (A) and (R) are true and (R) is 

the correct explanation of (A) 

(2) Both (A) and (R) are true but (R) is 

not the correct explanation of (A) 

(3) (A) is true but (R) is false 

(4) (A) is false but (R) is true 

 

54. Which of the following is labour turnover 

index formula ? 

(1) 
firmsotherinemployeesof.noAverage

yearainemployeesofNumber  
 100

 

(2) 
employeesof.noAverage

periodspecifiedainleavesof.No  
 100

 

(3) 
periodsametheinemployeesof.noAverage

periodspecifiedainleavesof.No  
 100

 

(4) 
firmsotherinemployeesof.noAverage

periodspecifiedainleavesof.No  
 100 

55. Match the following : 

 List I  List II  

A. Market 

Penetration 

I. Marketing of 

existing product 

to new market 

segment 

B. Market 

Expansion 

II. Winning 

Competitor’s 

Customers 

C. Product 

Development 

III. Converting  

Non-users to 

Users 

D. Market 

Development 

IV. Development of 

new product for 

existing markets 

Choose the correct answer from the 

options given below :  

 A B C D 

(1) II III IV I 

(2) II I III IV 

(3) IV II I III 

(4) III I II IV 

56. The shareholders can extend their 

shareholdings by issue of ________ from 

the company. 

(1) Bonus Share 

(2) Rights Share 

(3) Either of the above 

(4) None of the above 
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57. F PÉ¼ÀV£À ºÉÃ½PÉUÀ¼À£ÀÄß ¥ÀjUÀtÂ¹ : 

ºÉÃ½PÉ I :  DAvÀjPÀ ¥ÀÄ£Àgï¤ªÀiÁðtzÀ°è, 
§AqÀªÁ¼ÀzÀ PÀrvÀªÁUÀÄªÀÅ¢®è. 

ºÉÃ½PÉ II :  ¨ÁºÀå ¥ÀÄ£Àgï¤ªÀiÁðtzÀ°è, 
§AqÀªÁ¼ÀzÀ PÀrvÀªÁUÀÄvÀÛzÉ. 

PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

(1) ºÉÃ½PÉ I À̧j DzÀgÉ ºÉÃ½PÉ II vÀ¥ÀÄà 

(2) ºÉÃ½PÉ I vÀ¥ÀÄà  DzÀgÉ ºÉÃ½PÉ II À̧j 

(3) JgÀqÀÆ ºÉÃ½PÉUÀ¼ÀÄ vÀ¥ÀÄà 

(4) JgÀqÀÆ ºÉÃ½PÉUÀ¼ÀÄ ¸Àj 

58. “C¥ÉÃQëvÀ UÀÄjUÀ¼À£ÀÄß ¸Á¢ü̧ À°PÁÌV 
PÁAiÀÄð¥ÀæªÀÈvÀÛgÁUÀ®Ä d£ÀgÀ£ÀÄß ¥ÀæZÉÆÃ¢¸ÀÄªÀ 
MAzÀÄ ¥ÀæQæAiÉÄ” 

(1) zsÉÆÃgÀuÉ/ªÀÄ£ÉÆÃ¨sÁªÀ 

(2) UÀæ»PÉ 

(3) PÀ°PÉ 

(4) ¥ÉæÃgÀuÉ 

59. PÀ¤µÀ× À̧gÀPÀÄ ªÀÄlÖªÀÅ F PÉ¼ÀV£À AiÀiÁªÀÅzÀPÉÌ 
À̧ªÀÄ£ÁVgÀÄvÀÛzÉ ? 

(1) UÀjµÀ× §¼ÀPÉ  UÀjµÀ× ªÀÄgÀÄ DzÉÃ±ÀzÀ 
CªÀ¢ü 

(2) ªÀÄgÀÄ DzÉÃ±ÀzÀ ªÀÄlÖ – (¸ÁzsÁgÀt 
§¼ÀPÉ  ¸ÁzsÁgÀt ªÀÄgÀÄ DzÉÃ±ÀzÀ 
CªÀ¢ü) 

(3) ªÀÄgÀÄ DzÉÃ±ÀzÀ ¥ÀæªÀiÁt – (¸ÁzsÁgÀt 
§¼ÀPÉ  ¸ÁzsÁgÀt ªÀÄgÀÄ DzÉÃ±ÀzÀ 
CªÀ¢ü) 

(4) À̧gÁ À̧j ¸ÀgÀPÀÄ  PÀ¤µÀ× §¼ÀPÉ CªÀ¢ü 

60. «®ì£ï PÀA¥À¤AiÀÄÄ $ 1,00,000 É̈ É̄AiÀÄ 
¨sÀÆ«ÄAiÀÄ£ÀÄß ºÉÆA¢zÀÄÝ, £ÀUÀzÀÄ 
GvÁà¢ À̧®Ä “vÀéjvÀ ªÀiÁgÁl” ªÀiÁrzÀ°è D 
¨sÀÆ«ÄAiÀÄÄ $ 80,000 ªÀiÁvÀæ 
¥ÀqÉAiÀÄ§ºÀÄzÉAzÀÄ PÀA¥À¤ ¨sÁ« À̧ÄwÛzÉ. 
PÀA¥À¤AiÀÄÄ D¹ÛAiÀÄ£ÀÄß CqsÁªÉ ¥ÀÄ À̧ÛPÀzÀ°è 
$ 1,00,000 JAzÀÄ ªÀgÀ¢ ªÀiÁqÀÄªÀÅzÀ£ÀÄß 
ªÀÄÄAzÀÄªÀgÉ À̧ÄvÀÛzÉ.  F PÉ¼ÀV£À AiÀiÁªÀ 
¥ÀjPÀ®à£ÉAiÀÄÄ EzÀ£ÀÄß ¸ÀªÀÄyð À̧ÄvÀÛzÉ. 

(1) RjÃ¢ ªÉZÀÑ vÀvÀé 

(2) UÀÄj ªÀÄvÀÄÛ »A¢£À ªÀiÁgÁl ¥ÀzÀÞw 

(3) ªÉÄÃ°£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÆ C®è 

(4) ªÉÄÃ°£À (1) ªÀÄvÀÄÛ (2) 

61. AiÀiÁªÁUÀ À̧Ä£ÁªÉÄAiÀÄ£ÀÄß ¥ÀÄ À̧ÛPÀUÀ¼À°è 
zÁR®ÄUÉÆ½¸À̈ ÉÃPÀÄ ? 

(1) É̄PÀÌ SÁvÉUÀ¼À ¥ÀÄ À̧ÛPÀUÀ¼À°è 

À̧Ä£ÁªÉÄAiÀÄ£ÀÄß vÉÆÃj À̧®Ä 

DqÀ½vÀªÀUÀð D¸ÀQÛ vÉÆÃjzÁUÀ 

(2) CzÀPÉÌ ¸ÀAzÁAiÀÄ ªÀiÁqÀ¯ÁzÀ ºÀt 

CxÀªÁ ºÀtzÀ ªÀiË®åªÀ£ÀÄß 

¥ÀjUÀtÂ¹zÁUÀ 

(3) MAzÀÄ (CzÉÃ) GzÀåªÀÄzÀ°è£À ªÁtÂdå 

À̧A¸ÉÜUÀ¼ÀÄ vÀªÀÄä ¯ÉPÀÌ SÁvÉUÀ¼À 

¥ÀÄ À̧ÛPÀUÀ¼À°è À̧Ä£ÁªÉÄAiÀÄ£ÀÄß 

vÉÆÃj À̧ÄªÁUÀ 

(4) PÀA¥À¤AiÀÄÄ ¸ÁªÀðd¤PÀ ªÀAwUÉUÉ 

ÐæàgÀÄUÀ¼À£ÀÄß CxÀªÁ r¨ÉAZÀgïUÀ¼À£ÀÄß 

ºÉÆgÀr À̧ÄªÁUÀ 
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57. Consider the following statements : 

Statement I : In internal reconstruction, 

there is no reduction of 

capital. 

Statement II : In external reconstruction, 

there is a certain 

reduction of capital. 

Choose the correct answer from the 

options given below : 

(1) Statement I is true but Statement II 

is false 

(2) Statement I is false but Statement 

II is true 

(3) Both statements are false 

(4) Both statements are true 

58. “A process of stimulating people to action 

to accomplish desired goals” is 

(1) Attitude 

(2) Perception 

(3) Learning 

(4) Motivation 

59. Minimum Stock Level is equal to 

(1) Maximum Consumption  

Maximum Re-order Period 

(2) Re-order Level – (Normal 

Consumption  Normal Re-order 

Period) 

(3) Re-order Quantity – (Normal 

Consumption  Normal Re-order 

Period) 

(4) Average Stock  Minimum 

Consumption Period 

60. Wilson Company owns land that costs  

$ 1,00,000.  If a “quick sale” of the land 

was necessary to generate cash, the 

company feels it would receive only  

$ 80,000.  The company continues to 

report the asset on the Balance Sheet at  

$ 1,00,000. Which of the following 

concepts justifies this ? 

(1) The historical-cost principle 

(2) The value is tied to objective and 

verifiable past transactions 

(3) Neither of the above 

(4) Both (1) and (2) 

61. Goodwill should be recorded in the books 

(1) When management is interested to 

show goodwill in the books of 

accounts 

(2) When some consideration in money 

or money’s worth has  been paid for 

it 

(3) When firms in the same industry 

show goodwill in their books of 

accounts 

(4) When the company is going to issue 

shares or debentures for public 

subscription 
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62. £ÁAiÀÄPÀ£ÀÄ vÀ£Àß ¥ÀÆtð C¢üPÁgÀ ºÁUÀÆ 
¤AiÀÄAvÀætªÀ£ÀÄß C¢üÃ£À ¹§âA¢AiÀÄ ªÉÄÃ É̄ 
¥ÀæAiÉÆÃV¹ ¤zsÁðgÀ ¥ÀæQæAiÉÄAiÀÄ°è CªÀjUÉ 
¨sÁUÀªÀ» À̧¯Á¸ÀàzÀ ¤ÃqÀ¢zÀÝgÉ CAvÀºÀ M§â 
£ÁAiÀÄPÀ£À£ÀÄß »ÃUÉAzÀÄ PÀgÉAiÀÄÄªÀgÀÄ. 

(1) ¤gÀAPÀÄ±À £ÁAiÀÄPÀ (Autocratic leader) 

(2) ¥ÀæeÁ À̧vÁÛvÀäPÀ £ÁAiÀÄPÀ  
(Democratic leader) 

(3) PÉÊZÀ¼ÀPÀzÀ (PÀÄvÀAvÀæ) £ÁAiÀÄPÀ 
(Manipulative leader) 

(4) ªÀÄÄPÀÛ ºÀvÉÆÃnAiÀÄ £ÁAiÀÄPÀ  
(Free-rein leader) 

63. F PÉ¼ÀV£ÀªÀÅUÀ¼À ¥ÉÊQ À̧gÀPÀÄUÀ¼À ªÀiÁgÁlPÉÌ 
¥ÀæzsÁ£ÀªÁzÀ, £ÉÃgÀªÁzÀ zÁégÀªÀ®èzÀÄÝ 
AiÀiÁªÀÅzÀÄ ? 

(1) ªÀÄ£É¬ÄAzÀ ªÀÄ£ÉUÉ ªÀiÁgÁl 

(2) CAZÉ PÀæªÀÄzÀ ªÀÄÆ®PÀ ªÀiÁgÁl 

(3) GvÁàzÀPÀgÀzÉÃ ¸ÀéAvÀ CAUÀr¬ÄAzÀ 

(4) À̧UÀlÄ ªÁå¥ÁjUÀ¼À ªÀÄÆ®PÀ ªÀiÁgÁl 

64. ««zsÀ PÁgÀtUÀ½UÉ G½PÉ DzÁAiÀÄªÀÅ 
§zÀ¯ÁUÀÄwÛgÀÄvÀÛzÉ. D PæÙÜX®ÜÊÜâWÜÙÜÈÉ EÚPæ 

B¨Ý¿á¨Ü ÖæaÜcÙÜÊÜ®Üá° ËÊÜÄÓÜáÊÜ AíÍÜ 

¿ÞÊÜâ¨Üá ? 

(1) ¤ªÀé¼À £ÀµÀÖ 

(2) ¤ªÀé¼À DzÁAiÀÄ 

(3) ¯Á s̈ÁA±À 

(4) ÐæàgÀÄzÁgÀgÀ ºÀÆrPÉ 

65. À̧«Ää½vÀ/«°Ã£ÀvÉ ºÉÆAzÁtÂPÉ É̄PÀÌ 
SÁvÉAiÀÄ£ÀÄß ªÀUÁðªÀuÉzsÁgÀPÀ PÀA¥À¤AiÀÄ 
¥ÀÄ À̧ÛPÀzÀ°è vÉgÉAiÀÄÄªÀÅzÀÄ EzÀ£ÀÄß 
Ȩ́Ãj¹PÉÆ¼Àî°PÁÌV 

(1) ªÀUÁðªÀuÉUÁgÀ PÀA¥À¤AiÀÄ ¸ÀévÀÄÛUÀ¼ÀÄ 
(2) ªÀUÁðªÀuÉUÁgÀ PÀA¥À¤AiÀÄ 

ºÉÆuÉUÁjPÉUÀ¼ÀÄ 
(3) ªÀUÁðªÀuÉUÁgÀ PÀA¥À¤AiÀÄ ±Á À̧£À§zÀÞ 

«ÄÃ À̧®ÄUÀ¼ÀÄ 
(4) ªÀUÁðªÀuÉUÁgÀ PÀA¥À¤AiÀÄ 

±Á À̧£À§zÀÞªÀ®èzÀ «ÄÃ À̧®ÄUÀ¼ÀÄ 
66. À̧A¸ÉÜAiÀÄ°è£À WÀµÀðuÉUÀ¼À£ÀÄß ¥ÀjºÀj À̧®Ä 

§¼À À̧ÄªÀ CvÀÄåvÀÛªÀÄ vÀAvÀæªÉAzÀgÉ. 
(1) À̧AzsÁ£À 
(2) §ºÀÄªÀiÁ£À 
(3) À̧jzÀÆV¹PÉ 

(ºÉÆAzÁtÂPÉ/ À̧ªÀÄ£ÀéAiÀÄUÉÆ½¸ÀÄ«PÉ) 
(4) ªÀUÁðªÀuÉ 

67. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ DzÀ±Àð ¸ÁÜªÀgÀ 
«£Áå À̧ gÀZÀ£ÉAiÀÄ ( É̄ÃOmï£À) GzÉÝÃ±ÀªÀ®è ? 
(1) ¤ªÀðºÀuÉAiÀÄ°è DyðPÀvÉ 
(2) UÀjµÀ× GvÁàzÀ£ÉAiÀÄ°è£À «¼ÀA§ 

(3) ®¨sÀå«gÀÄªÀ ¥ÀæzÉÃ±ÀzÀ ¥ÀjuÁªÀÄPÁj 
§¼ÀPÉ 

(4) C£ÀUÀvÀå ªÀÄvÀÄÛ zÀÄ¨Áj ªÉZÀÑUÀ¼À£ÀÄß 
vÀ¦à À̧ÄªÀÅzÀÄ 

68. ÐæàgÀÄzÁgÀgÀ FQénAiÀÄ ªÉÄÃ É̄ ¥ÀjuÁªÀÄ 
©ÃgÀzÉ EgÀÄªÀ CA±À AiÀiÁªÀÅzÀÄ ? 
(1) ¨ÁåAPÀÄ ¸Á®zÀ ªÉÆvÀÛ¢AzÀ RjÃ¢¹zÀ 

¨sÀÆ«Ä 
(2) ÐæàgÀÄzÁgÀgÀ ¯Á s̈ÁA±À 
(3) ¤ªÀé¼À £ÀµÀÖ 
(4) ÐæàgÀÄzÁgÀgÀ £ÀUÀzÀÄ ºÀÆrPÉ 
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62. A leader who exercises full command and 

control over his subordinates and who do 

not let them in, in decision-making 

process is called as 

(1) Autocratic leader 

(2) Democratic leader 

(3) Manipulative leader 

(4) Free-rein leader 

63. Which one of the following is not a major 

Direct channel for selling the goods ? 

(1) Door to door selling 

(2) Mail order selling 

(3) Manufacturer owned stores 

(4) Selling through jobber 

64. Retained earnings will change over time 

because of several factors.  Which of the 

following factors would explain an 

increase in retained earnings ? 

(1) Net loss 

(2) Net income 

(3) Dividends 

(4) Investments by stockholders 

65. Amalgamation Adjustment Account is 

opened in the books of transferee 

company to incorporate  

(1) The assets of the transferor 

company 

(2) The liabilities of the transferor 

company 

(3) The statutory reserves of the 

transferor company 

(4) The non-statutory reserves of the 

transferor company 

66. The best technique used in resolving 

conflicts in an organisation is 

(1) Negotiating 

(2) Rewarding 

(3) Conciliation 

(4) Transfer 

67. Which of the following is not an objective 

of ideal Plant Layout ? 

(1) Economies in Handling 

(2) Maximisation of Production delays 

(3) Effective use of available area 

(4) Avoidance of unnecessary and costly 

changes 

68. Which of the following transactions would 

have no impact on stockholders’ equity ? 

(1) Purchase of land from the proceeds 

of a bank loan 

(2) Dividends to stockholders 

(3) Net loss 

(4) Investments of cash by stockholders 



391 ( 22 – A ) 

69. X °«ÄmÉqï À̧ªÀiÁ¦ÛAiÀiÁUÀÄwÛzÉ ªÀÄvÀÄÛ X 
PÀA¥À¤AiÀÄ ªÀåªÀºÁgÀzÀ MqÉvÀ£À ªÀ»¹PÉÆ¼Àî®Ä 
CzÉÃ µÉÃgÀÄzÁgÀgÀ eÉÆvÉUÉ ºÉÆ À̧ PÀA¥À¤ Z 
°«ÄmÉqïªÀÅ gÀÆ¦vÀªÁzÀgÉ F MAzÀÄ 
¥ÀæPÀgÀtªÀÅ 

(1) °Ã£ÀUÉÆ½ À̧Ä«PÉ 

(2) ¨ÁºÀå ¥ÀÄ£À¤ðªÀiÁðt 

(3) À̧«Ää¼ÀvÀvÉ 

(4) ¤AiÀÄAvÀæPÀ PÀA¥À¤ 

70. ¥ÀnÖ I £ÀÄß ¥ÀnÖ II gÉÆA¢UÉ ºÉÆA¢¹ : 

 ¥ÀnÖ  I 

(ªÉÊAiÀÄQÛPÀ £ÀqÀªÀ½PÉAiÀÄ 
ªÀiÁzÀjUÀ¼ÀÄ) 

 ¥ÀnÖ II 

(PÉÆqÀÄUÉ 
¤ÃrzÀªÀgÀÄ) 

A. X ªÀÄvÀÄÛ Y 

¹zÁÞAvÀ ªÀiÁzÀj 

I. ¥sÁæAiÀiïØ 

B. DyðPÀ ªÀiÁzÀj II. J¥sï.qÀ§Æèöå. 
mÉÃ®gï 

C. ªÀvÀð£ÁvÀäPÀ/£ÀqÀªÀ
½PÉAiÀÄ ªÀiÁzÀj 

III. qÀUÁè¸ï 
ªÀiÁåPïUÉæUÀgï 

D. vÀPÀð§zÀÞ/vÁQðPÀ 
ªÀiÁzÀj 

IV. Qæ¸ï DUÉÊðj¸ï 

 
PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

 A B C D 

(1) II IV III I 

(2) III I II IV 

(3) I III IV II 

(4) III II IV I 

71. F PÉ¼ÀV£À AiÀiÁªÀÅzÀ£ÀÄß ¸ÁÜªÀgÀ «£Áå À̧zÀ°è  
À̧gÀ¼À (£ÉÃgÀ) gÉÃTæAiÀÄ «£Áå À̧ Gí¨Üã 

PÜÃæ¿áÆ³vÜáñÜ¤̈ æ ? 

(1) ¹ÜgÀ »¸Éì/¥Á®Ä ¯ÉÃOmï («£Áå¸À) 

(2) Ȩ́®Äå¯Ágï GvÁàzÀPÀ É̄ÃOmï («£Áå À̧)  

(3) GvÀà£Àß É̄ÃOmï («£Áå À̧) 

(4) ¥ÀæQæAiÀiÁ ¯ÉÃOmï («£Áå À̧) 

72. “ËáÓÜrÃ… f” AiÀÄÄ ±ÝÅÃÜí»Ü¨ÜÈÉ Joár 
$ 1,60,000 ±ÉÃgÀÄzÁgÀgÀ FQénAiÀÄ£ÀÄß 
ºÉÆA¢zÀÄÝ, D ªÀµÀðzÀ°è $ 2,40,000 

D¹ÛAiÀÄÄ ªÀÈ¢Þ¹zÉ ºÁUÀÆ $ 1,20,000 
ºÉÆuÉUÁjPÉAiÀÄÆ ªÀÈ¢Þ¹zÉ. “ËáÓÜrÃ… f” AiÀÄ 
¤ªÀé¼À DzÁAiÀÄ $ 1,80,000.  EzÀgÀ ºÉÆgÀvÀÄ 
É̈ÃgÁªÀ ºÀÆrPÉUÀ¼ÀÄ EgÀÄªÀÅ¢®è DzÀgÀÆ D 

ªÀµÀðzÀ°è ¯Á s̈ÁA±ÀªÀÅ zÉÆgÉvÀgÉ ¯Á s̈ÁA±À 
JµÀÄÖ ? 

(1) $ 20,000 

(2) $ 60,000 

(3) $ 1,40,000 

(4) $ 2,20,000 

73. zÀæªÀåvÉ DzÀåvÉAiÀÄ ¹zÁÞAvÀªÀÅ EªÀjAzÀ 
C©üªÀÈ¢ÞUÉÆ½ À̧®ànÖvÀÄ. 

(1) DåqÀA ¹ävï 

(2) eÉ.JA. QÃ£ïì 

(3) jZÀqïð r. E«ð£ï 

(4) Ȩ́Æ É̄ÆªÀÄ£ï 
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69. X Ltd. goes into liquidation and a new 

company Z Ltd. is formed to take over the 

business of X Ltd. with the same 

shareholders. It is a case of  

(1) Absorption 

(2) External Reconstruction 

(3) Amalgamation 

(4) Holding Company 

70. Match List I with List II : 

 List I 

(Individual 

Behaviour Models) 

 List II 

(Contributory)  

A. Theory X and Y 

Model 

I. Freud 

B. Economic Model II. F.W. Taylor 

C. Behavioural Model III. Douglas  

McGregor 

D. Rational Model IV. Chris Argyris 

Choose the correct answer from the 

options given below :  

 A B C D 

(1) II IV III I 

(2) III I II IV 

(3) I III IV II 

(4) III II IV I 

71. Which of the following is also known as  

straight line layout in plant layout ? 

(1) Fixed portion layout 

(2) Cellular manufacturing layout 

(3) Product layout 

(4) Process layout 

72. “Mr. G” had beginning total stockholder’s 

equity of $ 1,60,000.  During the year, 

total assets increased by $ 2,40,000 and 

total liabilities increased by $ 1,20,000. 

Mr. G’s net income was $ 1,80,000.  No 

additional investments were made; 

however, dividends did occur during the 

year.  How much were the dividends ? 

(1) $ 20,000 

(2) $ 60,000 

(3) $ 1,40,000 

(4) $ 2,20,000 

73. Liquidity Preference Theory is developed 

by 

(1) Adam Smith 

(2) J.M. Keynes 

(3) Richard D. Irwin 

(4) Solomon 
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74. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ  ªÀåªÀºÁgÀzÀ 

DyðPÀ ¥Àj À̧gÀzÀÀ WÀlPÀªÀ®è ? 

(1) DzÁAiÀÄ ªÀÄvÀÄÛ CzÀgÀ «vÀgÀuÉ/ºÀAaPÉ 

(2) ªÀiË®åUÀ¼ÀÄ ªÀÄvÀÄÛ ¤ÃwUÀ¼ÀÄ 

(3) ªÀåªÀºÁgÀ ZÀPÀæUÀ¼ÀÄ 
(4) §rØ zÀgÀUÀ¼ÀÄ 

75. F PÉ¼ÀV£ÀªÀÅUÀ¼À ¥ÉÊQ AiÀiÁªÀÅzÀÄ ªÀÄgÀÄ 
DzÉÃ±À/PÀæªÀÄ ©AzÀÄ«£À ¤²ÑvÀUÉÆ½ À̧ÄªÀ 
zsÉåÃAiÀÄªÁVzÉ ? 

(1) C¥ÁAiÀÄPÁj ªÀÄlÖªÀ£ÀÄß vÀ®Ä¥ÀÄªÀ 
ªÀÄÄ£ÀßªÉÃ ¸ÁªÀÄVæUÀ¼À vÁeÁ ¥ÀÆgÉÊPÉ 
¥ÀqÉAiÀÄÄªÀÅzÀgÀ §UÉÎ SÁwæ 
¥Àr¹PÉÆ¼ÀÄîªÀÅzÀÄ 

(2) PÀ¤µÀ× ªÀÄlÖªÀ£ÀÄß vÀ®Ä¥ÀÄªÀ ªÀÄÄ£ÀßªÉÃ 
¸ÁªÀÄVæUÀ¼À vÁeÁ ¥ÀÆgÉÊPÉ 
¥ÀqÉAiÀÄÄªÀÅzÀgÀ §UÉÎ SÁwæ 
¥Àr¹PÉÆ¼ÀÄîªÀÅzÀÄ 

(3) À̧gÁ À̧j ªÀÄlÖªÀ£ÀÄß vÀ®Ä¥ÀÄªÀ ªÀÄÄ£ÀßªÉÃ 
¸ÁªÀÄVæUÀ¼À vÁeÁ ¥ÀÆgÉÊPÉ 
¥ÀqÉAiÀÄÄªÀÅzÀgÀ §UÉÎ SÁwæ 
¥Àr¹PÉÆ¼ÀÄîªÀÅzÀÄ 

(4) UÀjµÀ× ªÀÄlÖªÀ£ÀÄß vÀ®Ä¥ÀÄªÀ ªÀÄÄ£ÀßªÉÃ 
¸ÁªÀÄVæUÀ¼À vÁeÁ ¥ÀÆgÉÊPÉ ¥ÀqÉAiÀÄÄªÀÅzÀgÀ 
§UÉÎ SÁwæ¥Àr¹PÉÆ¼ÀÄîªÀÅzÀÄ 

76. PÉÆÃnð£À DzÉÃ±ÀzÀ CªÀ±ÀåPÀvÉ EgÀÄªÀÅzÀÄ 
__________ . 

(1) ÐæàgÀÄ §AqÀªÁ¼À ºÉaÑ À̧ÄªÀÅzÀPÉÌ 

(2) ÐæàgÀÄ §AqÀªÁ¼À E½ À̧ÄªÀÅzÀPÉÌ 

(3) ÐæàgÀ£ÀÄß ¸ÁÖPïDV ¥ÀjªÀwð À̧ÄªÀÅzÀPÉÌ 

(4) ºÉÆ À̧ ÐæàgÀ£ÀÄß «vÀj À̧ÄªÀÅzÀPÉÌ 

77. ªÀÄÆ®zÀ°è PÀrvÀUÉÆ½¹zÀ vÉjUÉAiÀÄ£ÀÄß PÉÃAzÀæ 
À̧PÁðgÀPÉÌ ¤UÀ¢¥Àr¹zÀ À̧ªÀÄAiÀÄzÉÆ¼ÀUÉ 

EzÀgÀ ªÉÄÃgÉUÉ (F PÉ¼ÀV£ÀAvÉ) 
¥ÁªÀw À̧ É̈ÃPÀÄ. 

(1) DzÁAiÀÄ vÉjUÉ PÁ¬ÄzÉ 1961 gÀ 
¤AiÀÄªÀÄ 30 

(2) DzÁAiÀÄ vÉjUÉ PÁ¬ÄzÉ 1961 gÀ 
¤AiÀÄªÀÄ 16 J 

(3) DzÁAiÀÄ vÉjUÉ ¤AiÀÄªÀÄUÀ¼ÀÄ 1962 gÀ 
¤AiÀÄªÀÄ 30 

(4) DzÁAiÀÄ vÉjUÉ ¤AiÀÄªÀÄUÀ¼ÀÄ 2018 gÀ 
¤AiÀÄªÀÄ 206 ¹ 

78. DAvÀjPÀ ¥ÉæÃgÀuÉAiÀÄ C£ÀÄPÀÆ®PÀgÀ ¥ÀjuÁªÀÄUÀ¼ÀÄ 
ªÀÄvÀÄÛ ¨ÁºÀå ¥ÉæÃgÀuÉAiÀÄ ºÁ¤PÀgÀ 
¥ÀjuÁªÀÄUÀ¼ÉÆA¢UÉ ¸ÀA§A¢ü¹gÀÄªÀ ¥ÉæÃgÀuÉAiÀÄ 
MAzÀÄ ¹zÁÞAvÀ gÀÆ¦vÀªÁVgÀÄªÀÅzÀ£ÀÄß »ÃUÉAzÀÄ 
PÀgÉAiÀÄ¯ÁUÀÄvÀÛzÉ. 

(1) eÁÕ£ÀUÀæºÀt ªÀiË®åªÀiÁ¥À£À ¹zÁÞAvÀ 

(PÁVßnªï EªÁå®ÄåAiÉÄÃµÀ£ï) 

(2) À̧ézÀPÀëvÉ ¹zÁÞAvÀ ( Ȩ́¯ïá J¦ü¶AiÉÄ¤ì) 

(3) À̧é ¤zsÁðgÀuÁ ¹zÁÞAvÀ ( Ȩ́¯ïá 

rlgï«Ä£ÉÃµÀ£ï) 

(4) JgÀqÀÄ CA±ÀUÀ¼À ¹zÁÞAvÀ  

(lÄ-¥sÁåPÀÖgïì) 

79. ______ DAiÀÄªÀåAiÀÄªÀ£ÀÄß ______ DAiÀÄªÀåAiÀÄzÀ 
ªÉÄÃgÉUÉ ºÉÆAzÁtÂPÉ ªÀiÁqÀÄªÀÅzÀÄ. 

(1) PÁAiÀiÁðvÀäPÀ, £ÀUÀzÀÄ 
(2) £ÀUÀzÀÄ, PÁAiÀiÁðvÀäPÀ 
(3) £ÀUÀzÀÄ, GvÁàzÀ£É 
(4) £ÀUÀzÀÄ, ªÉZÀÑ 
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74. Which one of the following is not the 

component of Economic Environment of 

Business ?  

(1) Income and its Distribution 

(2) Values and Ethics 

(3) Business Cycles 

(4) Interest Rates 

75. Which of the following is the objective of 

fixing the Re-order point ? 

(1) To ensure that the fresh supply of 

materials is obtained before Danger 

level is reached 

(2) To ensure that the fresh supply of 

materials is obtained before the 

Minimum level is reached 

(3) To ensure that the fresh supply of 

materials is obtained before the 

Average level is reached 

(4) To ensure that the fresh supply of 

materials is obtained before the 

Maximum level is reached 

76. Conformation of the court is necessary for  

__________ . 

(1) Increasing the share capital 

(2) Reduction of share capital 

(3) Conversion of shares into stock 

(4) Issue of new shares 

77. The tax deducted at source should be paid 

to the Central Government within the 

time prescribed as per 

(1) Rule 30 of the Income Tax Act, 1961 

(2) Rule 16A of the Income Tax  

Act, 1961 

(3) Rule 30 of the Income Tax Rules, 

1962 

(4) Rule 206C of the Income Tax  

Rules, 2018 

78. A Theory of Motivation that is concerned 

with the beneficial effects of intrinsic 

motivation and the harmful effects of 

extrinsic motivation, is termed as 

(1) Cognitive Evaluation Theory 

(2) Self-Efficiency Theory 

(3) Self-Determination Theory 

(4) Two-Factor Theory  

79. ______ Budget may be adjusted according 

to the ______ Budget. 

(1) Functional, Cash 

(2) Cash, Functional 

(3) Cash, Production 

(4) Cash, Cost 
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80. ºÉÆA¢¹ §gÉ¬Äj : 
 ¥ÀnÖ I  ¥ÀnÖ II 

A. ¤ªÀé¼À ºÁ° 
ªÀiË®å (NPV) 

«zsÁ£À 

I. gÀÆrüUÀvÀ «zsÁ£À 

B. À̧gÁ À̧j UÀ½PÉ 
zÀgÀ (ARR) 

«zsÁ£À 

II. PÀmï D¥sóï(cut-off) 

DzsÁgÀzÀ ªÉÄÃ É̄ 
¤zsÁðgÀ 

C. DAvÀjPÀ UÀ½PÉ 
zÀgÀ (IRR) 

«zsÁ£À 

III. §rØ ªÀÄvÀÄÛ 
vÉjUÉAiÀÄ £ÀAvÀgÀzÀ 
ºÀjªÀÅ 

D. »A¥ÁªÀw 
CªÀ¢ü (PBP) 

«zsÁ£À 

IV. PÀrªÉÄ ªÀiÁrzÀ 
£ÀUÀzÀÄ ºÀjªÀÅ 

PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹. 

 A B C D 

(1) IV III I II 

(2) IV III II I 

(3) III II I IV 

(4) I II III IV 

81. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ PÉ®ªÀÅ 
¥ÀæPÀgÀtUÀ¼À°è PÀÈ¶ DzÁAiÀÄzÀ ªÉÄÃ É̄ 
vÉjUÉAiÀÄ£ÀÄß «¢ü À̧®Ä C¢üPÁgÀAiÀÄÄPÀÛªÁVzÉ ? 

(1) PÉÃAzÀæ À̧PÁðgÀ 

(2) gÁdå ¸ÀPÁðgÀ 

(3) £ÉÃgÀ/¥ÀævÀåPÀë vÉjUÉUÀ¼À PÉÃAzÀæ ªÀÄAqÀ½ 

(4) DzÁAiÀÄ vÉjUÉ ¥Áæ¢üPÁgÀUÀ¼ÀÄ 

82. F PÉ¼ÀV£À AiÀiÁªÀ UÀÄt®PÀëtªÀÅ ¥Àj¥ÀÆtð 

À̧àzsÉðAiÀÄ ¨sÁUÀªÁUÀ®Ä ¸ÁzsÀåªÁUÀÄªÀÅ¢®è ? 

(1) ¥ÀgÀ À̧àgÁªÀ®A§£ÉAiÀÄ C£ÀÄ¥À¹Üw 

(2) dqÀvÀÆPÀ £ÀµÀÖªÀÅ C¹ÛvÀézÀ°è®è¢gÀÄªÀÅzÀÄ 

(3) wÃªÀæ (¥ÉÊ¥ÉÆÃn) ¥Àæw À̧àzsÉð 

(4) eÁ»ÃgÁw£À C£ÀÄ¥À¹Üw 

83. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è qÀ§Æèöå.J.¹.¹. ªÉÄÃ É̄ 
¥Àæ̈ sÁªÀ ©ÃgÀzÀ MAzÀÄ CA±À AiÀiÁªÀÅzÀÄ ? 

(1) §rØzÀgÀzÀ ªÀÄlÖ 
(2) ZÁ°Û zÁ¬ÄvÀéUÀ¼ÀÄ 
(3) vÉjUÉ zÀgÀUÀ¼ÀÄ 
(4) ªÀiÁgÀÄPÀmÉÖ j¸ïÌ (C¥ÁAiÀÄ) ¦æÃ«ÄAiÀÄA 

84. r = 0.64, n = 10, DzÀgÉ À̧A¨sÀªÀ¤ÃAiÀÄ 
zÉÆÃµÀ (Probable error) PÀAqÀÄ »r¬Äj. 

(1) 0.5329 

(2) 0.1259 

(3) 0.1413 

(4) 0.1197 

85. zsÁgÀt C£ÀÄ¥ÁvÀªÀÅ 0.60 ªÀÄvÀÄÛ FQénAiÀÄ 
ªÉÄÃ°£À ¯Á s̈ÀªÀÅ 15.5% DVzÀÝgÉ, DUÀ 
¨É¼ÀªÀtÂUÉ zsÁgÀt ªÀiÁzÀjAiÀÄÄ 
(1) ±ÉÃ. 14.90 

(2) ±ÉÃ. 25.84 

(3) ±ÉÃ. 16.10 

(4) ±ÉÃ. 9.30 

86. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ ºÀtPÁ Ȩ́ÃvÀgÀ 
¥ÉÆæÃvÁìºÀPÀ C®è ? 
(1) dªÁ¨ÁÝj/ºÉÆuÉUÁjPÉ 
(2) À̧A§¼À/ªÉÃvÀ£À 
(3) PÀ¯Áåt (C©üªÀÈ¢Þ) ZÀlÄªÀnPÉUÀ¼ÀÄ 
(4) GzÉÆåÃUÀ ¸ÀªÀÄÈzÀÞvÉ 
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80. Match the following : 

 List I  List II 

A. Net Present 

Value (NPV) 

method  

I. Traditional 

method 

B. Average Rate of 

Return (ARR) 

method  

II. Decision based 

on cut-off rate 

C. Internal Rate of 

Return (IRR) 

method  

III. Inflow after 

interest and tax 

D. Payback Period 

(PBP) method  

IV. Discounted cash 

flow 

Choose the correct answer from the 

options given below :  

 A B C D 

(1) IV III I II 

(2) IV III II I 

(3) III II I IV 

(4) I II III IV 

81. Which of the following is empowered to 

levy tax on agricultural income in certain 

cases ? 

(1) Central Government 

(2) State Government 

(3) Central Board of Direct Taxes 

(4) Income Tax Authorities 

82. Which of the following characteristics is 

not likely to be a part of perfect 

competition ? 

(1) Absence of Interdependence 

(2) Deadweight loss is non-existent 

(3) Strong rivalry 

(4) Absence of Advertisement 

83. Which of the following is not a factor 

affecting the WACC ? 

(1) The level of interest rate 

(2) Current liabilities 

(3) Tax rates 

(4) Market risk premium 

84. If  r = 0·64, n = 10, find probable error. 

(1) 0·5329 

(2) 0·1259 

(3) 0·1413 

(4) 0·1197 

85. If Retention ratio is 0·60 and Return on 

equity is 15·5%, then growth retention 

model would be 

(1) 14·90% 

(2) 25·84% 

(3) 16·10% 

(4) 9·30% 

86. Which of the following is not a 

Non-financial Incentive ? 

(1) Responsibility 

(2) Salary 

(3) Welfare activities 

(4) Job enrichment 
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87. MAzÀÄ ¥ÀjuÁªÀÄPÁj G¢ÝµÀÖ UÀÄj 
ªÀiÁgÀÄPÀmÉÖAiÀÄ°è, ªÀiÁgÁlUÁgÀgÀÄ 
PÉÃA¢æÃPÀj À̧ É̈ÃPÁzÀ CA±ÀªÉAzÀgÉ. 
(1) ªÀiÁgÀÄPÀmÉÖ «AUÀqÀ£É 
(2) ªÀiÁgÀÄPÀmÉÖ UÀÄj/G¢ÝµÀÖ 
(3) ªÀiÁgÀÄPÀmÉÖ ¸ÁÜ¤ÃPÀgÀt (¹Üw ¸ÁÜ£À) 
(4) ªÉÄÃ°£À J®èªÀÇ 

88. GvÀà£Àß ªÀåvÁå À̧ªÀÅ EzÀgÀ ªÀÄÆ® s̈ÀÆvÀ 
®PÀëtªÁVzÉ. 

(1) KPÀ̧ ÁéªÀÄå ªÀiÁgÀÄPÀmÉÖ 

(2) ¥ÀÆtð À̧àzsÉð 

(3) C¥ÀÆtð À̧àzsÉð 

(4) KPÀ̧ ÁéªÀÄå À̧àzsÉð 

89. PÉ¼ÀV£ÀªÀÅUÀ¼À£ÀÄß ºÉÆA¢¹ : 
 ªÉZÀÑzÀ «zsÀUÀ¼ÀÄ  GzÀåªÀÄzÀ 

«zsÀUÀ¼ÀÄ 
A. PÁAiÀÄðzÀ ªÀiË®å 

¤zsÀðgÀuÉ 
I. G¥ÀAiÀÄÄPÀÛvÁ 

Ȩ́ÃªÉUÀ¼ÀÄ 
B. ¥ÀæQæAiÉÄAiÀÄ ªÀiË®å 

¤zsÀðgÀuÉ 
II. DmÉÆÃªÉÆ¨ÉÊ¯ï 

GzÀåªÀÄ 
C. «¨sÁVÃAiÀÄ 

ªÀiË®å ¤zsÀðgÀuÉ 
III. ºÀqÀUÀÄ 

¤ªÀiÁðt 
D. PÁAiÀiÁðZÀgÀuÉAiÀÄ 

ªÀiË®å ¤zsÀðgÀuÉ 
IV. PÁUÀzÀ 

vÀAiÀiÁjPÉ 
PÉ¼ÀUÉ ¤ÃqÀ¯ÁzÀ DAiÉÄÌUÀ½AzÀ À̧jAiÀiÁzÀ 
GvÀÛgÀªÀ£Áßj¹ : 

 A B C D 

(1) II III I IV 

(2) III IV II I 

(3) IV II I III 

(4) III II I IV 

90. MAzÀÄ ¥ÉæÃgÀPÀªÀ£ÀÄß »ÃUÉAzÀÆ «ªÀj¸À§ºÀÄzÀÄ. 

(1) M§â ªÀåQÛUÉ GvÀà£Àß MAzÀÄ 
ªÀiË®åªÁVzÉ 

(2) UÀÄjUÀ¼À£ÀÄß vÀ®Ä¥ÀÄªÀvÀÛ ªÀvÀð£ÉAiÀÄ£ÀÄß 
¤zÉÃð² À̧ÄªÀ DAvÀjPÀ ¹Üw 

(3) ªÀåQÛAiÀÄ£ÀÄß GzÁ¹Ã£ÀUÉÆ½ À̧ÄªÀAvÉ 
(®PÀëöågÀ»vÀ£À£ÁßV) ªÀiÁqÀÄªÀ DAvÀjPÀ 
¹Üw 

(4) ªÀÄ£À¹ì£À dqÀ ¹Üw 

 

91. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ ªÀiÁgÀÄPÀmÉÖUÉ 

À̧jAiÀiÁzÀ CxÀðªÁVzÉ ? 

(1) À̧gÀPÀÄUÀ¼À «¤ªÀÄAiÀÄPÁÌV 
RjÃ¢zÁgÀgÀÄ ºÁUÀÆ ªÀiÁgÁlUÁgÀgÀÄ 
À̧A¢ü À̧ÄªÀ MAzÀÄ C£ÀÄPÀÆ®PÀgÀªÁzÀ 
À̧Ü¼ÀªÉÃ ªÀiÁgÀÄPÀmÉÖ. 

(2) ªÀiÁgÀÄPÀmÉÖAiÀÄÄ ¨É̄ ÉAiÀÄ£ÀÄß À̧Èf¸ÀÄªÀ 
§®UÀ¼À MAzÀÄ UÀtªÀ£ÀÄß MzÀV À̧ÄªÀ 
MAzÀÄ ¥ÀæzÉÃ±ÀªÁVzÉ. 

(3) ªÀiÁgÀÄPÀmÉÖ JAzÀgÉ vÀªÀÄä C¥ÉÃPÉëUÀ¼ÀÄ 
¥ÀÆgÉÊPÉAiÀiÁUÀzÀ, CªÀgÀ ¨ÉÃrPÉAiÀÄ£ÀÄß 
¥ÀjuÁªÀÄPÁjAiÀiÁV ªÀiÁqÀ®Ä 
RjÃ¢ À̧ÄªÀ ±ÀQÛAiÀÄÄ¼Àî ºÁUÀÆ CªÀgÀ 
C¥ÉÃPÉëUÀ¼À£ÀÄß ¥ÀÆgÉÊ¹PÉÆ¼Àî®Ä vÀªÀÄä 
DzÁAiÀÄªÀ£ÀÄß ¥Àæ̧ ÀgÀtUÉÆ½ À̧ÄªÀ d£ÀgÀ 
MAzÀÄ ¸ÀªÀÄÆºÀªÁVzÉ. 

(4) ªÉÄÃ°£À J®èªÀÇ 
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87. In effective target market, marketers 

should focus on  

(1) Market Segmentation 

(2) Market Targeting 

(3) Market Positioning 

(4) All of the above 

88. Product differentiation is the 

fundamental feature of 

(1) Monopoly market 

(2) Perfect competition 

(3) Imperfect competition 

(4) Monopolistic competition 

89. Match the following : 

 Types of costing  Types of 

Industry 

A. Job costing   I. Utility services 

B. Process costing II. Automobile 

Industry 

C. Departmental 

costing   

III. Ship Building 

D. Operating 

costing 

IV. Paper making 

Choose the correct answer from the 

options given below :  

 A B C D 

(1) II III I IV 

(2) III IV II I 

(3) IV II I III 

(4) III II I IV 

90. A motive can be explained as 

(1) A value for a product to a person 

(2) An inner state that directs the 

behaviour towards achieving goals 

(3) An inner state that makes the 

person to get inattentive 

(4) Inert state of mind 

 

91. Which of the following is the correct 

meaning of Market ? 

(1) A market is a convenient place of 

meeting of buyers and sellers for 

exchange of goods. 

(2) A market is an area providing a set 

of price making forces. 

(3) Market means a group of people 

having unmet wants, purchasing 

power to make their demand 

effective and the will to spread their 

income to fulfil those wants. 

(4) All of the above 
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92. ¨É̄ ÉAiÀÄ C®à ±ÉÃPÀqÀ §zÀ¯ÁªÀuÉAiÀÄÄ 
¨ÉÃrPÉAiÀÄ ¥ÀæªÀiÁtzÀ°è ºÉZÀÄÑ ±ÉÃPÀqÀ 
§zÀ¯ÁªÀuÉAiÀiÁzÁUÀ CzÀ£ÀÄß ____________ 
J£ÀÄßvÁÛgÉ. 

(1) ¥ÀÆtð C¹Üw¸ÁÜ¥ÀPÀ ¨ÉÃrPÉ 

(2) KQÃAiÀÄ ¹Üw¸ÁÜ¥ÀPÀ ¨ÉÃrPÉ 

(3) ¥Àj¥ÀÆtð ¹Üw¸ÁÜ¥ÀPÀ ¨ÉÃrPÉ 

(4) ¸Á¥ÉÃPÀëªÁV C¹Üw¸ÁÜ¥ÀPÀ ¨ÉÃrPÉ 

93. À̧A¸ÉÜAiÀÄ°è£À ªÀiÁ£ÀªÀ ªÀvÀð£ÉAiÀÄ£ÀÄß 

CxÀðªÀiÁrPÉÆAqÀ £ÀAvÀgÀ ªÀåªÀ¸ÁÜ¥ÀPÀ£À 

ªÀÄÄA¢£À PÉ®¸ÀªÉAzÀgÉ _______ . 

(1) ªÀvÀð£ÉAiÀÄ°è ¥Àæ s̈ÁªÀ ©ÃgÀÄªÀÅzÀÄ 

(2) GvÀÛªÀÄ UÀÄtUÀ¼À£ÀÄß ¨É¼É¸ÀÄªÀÅzÀÄ 

(3) À̧AªÀºÀ£ÀªÀ£ÀÄß À̧ÄzsÁj À̧ÄªÀÅzÀÄ 

(4) DvÀ£À/DPÉAiÀÄ PÁAiÀÄðªÀ£ÀÄß 

C©üªÀÈ¢Þ¥Àr À̧ÄªÀÅzÀÄ 

94. PÉÆnÖgÀÄªÀ zÀvÁÛA±À¢AzÀ ±ÉæÃtÂ ªÀÄvÀÄÛ  
±ÉæÃtÂ- À̧ºÁAPÀªÀ£ÀÄß PÀAqÀÄ »r¬Äj : 
9, 12, 15, 18, 21 

(1) 12 ªÀÄvÀÄÛ 0.4 

(2) 12 ªÀÄvÀÄÛ 2.5 

(3) 9 ªÀÄvÀÄÛ 2.5 

(4) 2.5 ªÀÄvÀÄÛ 12 

95. F PÉ¼ÀV£À ºÉÃ½PÉUÀ¼À°è AiÀiÁªÀ ºÉÃ½PÉAiÀÄÄ 

À̧jAiÀiÁVzÉ ? 

(1) À̧gÀPÀÄ ªÀÄvÀÄÛ Ȩ́ÃªÉUÀ¼À£ÀÄß GvÁàzÀPÀjAzÀ 
CAwªÀÄªÁV CªÀgÀ UÁæºÀPÀjUÉ CxÀªÁ 
§¼ÀPÉzÁgÀjUÉ «vÀgÀuÉ ªÀiÁqÀÄ«PÉAiÀÄÄ 
««zsÀ ZÀlÄªÀnPÉUÀ¼À£ÀÄß M¼ÀUÉÆArzÀÄÝ 
EzÀ£ÀÄß ªÀiÁPÉðnAUï J£Àß¯ÁUÀÄªÀÅzÀÄ. 

(2) GvÁàzÀ£ÉAiÀÄÄ ¸ÀÄ®¨sÀªÁV ºÁUÀÆ 
¥ÀjuÁªÀÄPÁjAiÀiÁV GvÁàzÀ£Á 
©AzÀÄ«¤AzÀ G¢Ý¶ÖvÀ ªÀiÁgÀÄPÀmÉÖUÉ 
vÀ®Ä¥ÀÄªÀ ºÁUÀÆ GvÀà£ÀßUÀ¼ÀÄ 
À̧Ä®¨sÀªÁV UÁæºÀPÀjUÉ 

zÉÆgÉAiÀÄÄªÀÅzÀ£ÀÄß SÁwæ¥Àr À̧ÄªÀÅzÉÃ 
ªÀiÁPÉðnAUï. 

(3) ªÀiÁPÉðnAUï J£ÀÄßªÀÅzÀÄ MAzÀÄ 
ZÀlÄªÀnPÉAiÀiÁVzÀÄÝ, CzÀÄ UÁæºÀPÀgÀÄ,  
PÀQëzÁgÀgÀÄ, ¥Á®ÄzÁgÀgÀÄ ªÀÄvÀÄÛ 
À̧ªÀiÁdPÉÌ ªÀiË®åªÀ£ÀÄß 

ºÉÆA¢gÀÄªÀAvÀºÀ ¸ÀA Ȩ́ÜUÀ¼À UÀÄA¥ÀÄ 
ªÀÄvÀÄÛ ¥ÀæQæAiÉÄUÀ¼À£ÀÄß gÀa¸ÀÄªÀ, ¸ÀAªÀºÀ£À 
ªÀiÁqÀÄªÀ, vÀ®Ä¦ À̧ÄªÀ ªÀÄvÀÄÛ 
PÉÆqÀÄUÉUÀ¼À£ÀÄß «¤ªÀÄAiÀÄ 
ªÀiÁqÀÄªÀÅzÁVzÉ. 

(4) UÁæºÀPÀ£ÀÄ vÀ£Àß §½ EgÀÄªÀ £ÀUÀzÀ£ÀÄß 
ªÀiÁgÁlUÁgÀ£À UÀÄjUÉ CxÀªÁ Ȩ́ÃªÉUÉ 
CxÀªÁ ZÀlÄªÀnPÉUÉ «¤ªÀÄAiÀÄ 
ªÀiÁrPÉÆ¼ÀÄîªÀ ºÁUÀÆ ªÁtÂdåzÀ 
À̧gÀtÂAiÀÄ°è£À PÉÆ£ÉAiÀÄ ªÉÄnÖ É̄Ã 

ªÀiÁPÉðnAUï. 
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92. When a small percentage change in price 

leads to large percentage change in the 

quantity demanded, it is called ______ . 

(1) Perfectly inelastic demand 

(2) Unitary elastic demand 

(3) Perfectly elastic demand 

(4) Relatively inelastic demand 

 

93. After understanding the human 

behaviour in the organisation, the next 

job of the Manager is ____________ . 

(1) To influence behaviour 

(2) To bring the good qualities 

(3) To improve communication 

(4) To develop his/her work 

 

94. Find the Range and Coefficient of Range 

of the given data :  9, 12, 15, 18, 21. 

(1) 12 and 0·4 

(2) 12 and 2·5 

(3) 9 and 2·5 

(4) 2·5 and 12 

95. Which of the following statement is 

correct ? 

(1) The delivery of goods and services 

from producers to their ultimate 

consumers or users which includes 

many different activities is known 

as marketing. 

(2) Marketing is to ensure that the 

product is easily and effectively 

moved from the point of production 

to the target market and ensure 

that the product can be easily 

accessed by customers. 

(3) Marketing is an activity, set of 

institutions and processes for 

creating, communicating, delivering 

and exchanging offerings that have 

value for customers, clients, 

partners and society.  

(4) Marketing is the last step in the 

chain of commerce, where a buyer 

exchanges cash for a seller’s goal or 

service or the activity of trying to 

bring that about. 
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96. ªÀiÁ£ÀªÀ À̧A§AzsÀ zÀÈ¶×PÉÆÃ£ÀzÀ (ªÀiÁUÀðzÀ) 

ªÀiË®åUÀ¼ÀÄ EªÀgÀ PÉ® À̧/PÁAiÀÄðzÀ°è 

zÀÈµÁÖAwÃPÀj À̧®ànÖzÉ. 

(1) ªÀiÁå Ȩ́ÆèÃªï 

(2) qÀUÁè¸ï ªÀiÁåPïUÉæÃUÀgï 

(3) DåqÀA ¹ävï 

(4) ªÀiÁåPïPÉè¯ÁèöåAqï 

97. ¸ÁªÀiÁ£ÀåªÁV C¼ÉAiÀÄ®Ä _______ CA±ÀUÀ¼ÀÄ 

CxÀªÁ ZÀgÀUÀ¼ÀÄ, EvÀgÉ «zsÀzÀ ZÀgÀUÀ¼ÀÄ 

CxÀªÁ CA±ÀUÀ½VAvÀ ¸ÀÄ®¨sÀªÁVzÉ. 

(1) ¨sËUÉÆÃ½PÀ 

(2) d£À̧ ÀASÁå ±Á¹ÛçÃAiÀÄ 

(3) ªÀÄ£ÉÆÃ £ÀPÁ±É gÉÃSÉ 

(4) ªÀvÀð£ÁvÀäPÀ 

98. MAzÀÄ ZÀgÀzÀ w½zÀ ªÀiË®å¢AzÀ ªÀÄvÉÆÛAzÀÄ 

ZÀgÀzÀ w½AiÀÄzÀ ªÀiË®åªÀ£ÀÄß ¤zsÀðj À̧®Ä 

AiÀiÁªÀ À̧ASÁå±Á À̧Ûç «zsÁ£ÀªÀ£ÀÄß 

C£Àé¬Ä À̧¯ÁUÀÄvÀÛzÉ. 

(1) »AZÀ®£É (Regression) 

(2) À̧ºÀ ¸ÀA§AzsÀ 

(3) CvÀå®à ªÀUÀð «zsÁ£À 

(4) À̧A¨sÀªÀ¤ÃAiÀÄ zÉÆÃµÀ 

99. F PÉ¼ÀV£ÀªÀÅUÀ¼À°è AiÀiÁªÀÅzÀÄ JA©M 

(MBO) AiÀÄ ªÀÄÆ®vÀvÀéªÁVgÀÄªÀÅ¢®è ? 

(1) PÉÃA¢æÃAiÀÄ UÀÄj UÉÆvÀÄÛ¥Àr À̧Ä«PÉ 

(2) UÀÄgÀÄw À̧Ä«PÉAiÀÄ ªÀÄºÀvÀÛgÀ CjªÀÅ/¥ÀæeÉÕ 

(3) À̧ªÀiÁ É̄ÆÃZÀ£É 

(4) C£ÀÄµÁ×£ÀzÀ ¸ÁévÀAvÀæöå 

100. AiÀiÁªÀ PÀ°PÉAiÀÄ ¹zÁÞAvÀªÀ£ÀÄß E£ïìlÄæªÉÄAl¯ï 

PÀArÃ±À¤AUï (¸ÁzsÀ£Á¨sÀÆvÀ G¥Á¢ü 

PÀ°à¸ÀÄªÀÅzÀÄ/¸ÉÆÃ¥Á¢üPÀvÉ) JAzÀÆ ¸ÀºÀ 

PÀgÉAiÀÄ¯ÁVzÉ. 

(1) ¸ÁªÀiÁfPÀ PÀ°PÁ ¹zÁÞAvÀ (Social 

learning theory) 

(2) À̧ºÁAiÀÄPÀ PÀ°PÉAiÀÄ ¥ÀæQæAiÀiÁ ¹zÁÞAvÀ 

(Operant conditioning theory) 

(3) ±Á¹ÛçÃAiÀÄ Ȩ́ÆÃ¥Á¢üPÀvÉ ¹zÁÞAvÀ 

(Classical conditioning theory) 

(4) Cj«£À/eÁÕ£ÀUÀæºÀt Ȩ́ÆÃ¥Á¢üPÀvÉ 

¹zÁÞAvÀ (Cognitive conditioning 

theory) 
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96. The values of Human Relations approach 

are exemplified in the work of 

(1) Maslow 

(2) Douglas McGregor 

(3) Adam Smith 

(4) McClelland 

 

97. _______ factors or variables are generally 

easier to measure than most of the other 

types of variables or factors. 

(1) Geographic 

(2) Demographic 

(3) Psychographic 

(4) Behavioural 

 

98. Which statistical method is applied in 

estimating the unknown value of one 

variable from another known value of 

variable ?  

(1) Regression 

(2) Correlation 

(3) Least Square Method 

(4) Probable Error 

99. Which one of the following is not an 

element of MBO ? 

(1) Central goal setting 

(2) Greater sense of identification 

(3) Counselling 

(4) Freedom of implementation 

 

 

 

100. Which learning theory is also known as 

Instrumental Conditioning ? 

(1) Social learning theory 

(2) Operant conditioning theory 

(3) Classical conditioning theory 

(4) Cognitive conditioning theory  
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